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Often look attractive at first glance, but they have two weak 
points. FIRST.—A list of papers suited to the needs of one 
advertiser is rarely the best for another; consequently, the same 
amount of money could be more profitably spent. SECOND.— 
In nearly all the “Special Offers” there are some papers of 
doubtful circulation or value but which afford the agent a hand- 
some profit, and it is to use this space that the offer is made, and 
the good papers are put in to cover up or carry the poor ones. 
We are always glad to quote prices on any “ Special Offer,” 
but do not make them, for we do not believe they are advan- 
tageous to advertisers. 
We do not “own” or “control” any publications, nor have 


we any facilities for placing business with them other than such 


as would naturally accrue to a firm, occupying as we do the 
position of the leading house in our line. The /argest buyers 
are generally conceded to be the lowest buyers in any line of 
trade. Our aim is to place advertising where our clients want 
it, when they want it, as they want it. Our belief is that “they” 
want it where it will pay them, and to put it right there is 
our constant effort. When you wish to do any newspaper 
advertising, little or much, it ought to pay you to communi- 
cate with 
Very truly yours, 
N. W. AYER & SON, 
NEWSPAPER ADVERTISING AGENTS, 

Times Building, PHILADELPHIA, 
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SIX THOUSAND LETTERS 


F> Via?) 
SOLk vob Aourth , 


(4 as 
To the Publishers of Tue Lapies 


Home Journat, 
GENTLEMEN: We desire to inform 





you that the results to us from advertis- 
ing in your Magazine have been more 
than satisfactory. 

The publication of an advertisement 
in one issue brought to us, as nearly as 
we can trace it, about six thousand let- 
ters and a very material addition to our 
business. I have pleasure in heartily 
recommending Tue Lapies’ Home 
Journa as one of the best advertising 
mediums in the country. 

Yours truly, 


CASSELL & CO., Limitep, O. M. Dunuaw, 


Manager. 


PUBLISHERS. 
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CIRCULATION OF NEW SPA- at stated intervals, not less than four 
PERS BY MAIL, times a year. The periods of issue 
must be shown by the publication it- 
Newspapers were at first reprobated self, the successive issues must be 
and persecuted as enemies to the peace, numbered consecutively, and each issue 
security and dignity of rulers; next, must bear its appropriate date. The 
they were heavily taxed as a trusty issues must habitually be mailed at or 
source of public revenue ; now, they are about the time of publication, Educa- 
favored wards of government. ‘The cational and college journals may sus- 
press and the post-office react upon pend publication during the vacation 
each other. The first increases the seasons, provided that they otherwise 
popular demand for mail facilities; the issue as often as four times a year. 
last increases the facilities of newspa- The publication must be formed of 
per circulation. The post-office is so printed paper sheets, and must not 
important an agency of circulation that have a substantial binding. It must 
if it were suddenly to cease its func- issue from a known office of publica- 
tions as a newspaper carrier, the press tion, and the name of the publisher or 
would be thrown into a temporary publishers must appear init. It must 
panic. have a bona fide subscription list, but 
Newspapers and magazines are by whether the minimum shall be ten, or 
law entitled to primary circulation, by one hundred, or one thousand, must 
the agency of the post-office, at the depend upon the particular circum- 
rate of one cent per pound weight. stances of each case. The publication 
This rate of carriage is limited to those must not be intended for free circula- 
two classes of printed matter. Itis, tion, nor for circulation at nominal 
therefore, necessary, before the post- rates, Its publishers will not be per- 
office undertakes to circulate a publica- mitted to use the mail, at ‘‘ pound 
tion at that rate, to determine whether rates,” to force a free circulation for 
or not it is a newspaper or a magazine. the purpose of commanding advertis- 
Theoretically, this is an easy task; ing patronage. ‘The subscription price 
practically, it is often one of great dif- per annum must appear, and it must 
ficulty. obviously be an adequate, or at least 
It is never necessary to determine a substantial one. 
whether a particular publication is a The publication must not be primari- 
newspaper or a magazine, for if it be ly or principally designed for advertis- 
either one or the other, it is equally ing purposes. If, however, it be prima- 
entitled to mail circulation at the so- rily and chiefly designed for a genuine 
called pound rate. This is a fortunate newspaper or magazine, and conducted 
provision of the law, since the former and circulated as such, the circum- 
distinguishing characteristics of news- stance that its publishers, or anybody 
papers and of magazines have become, interested in it, have a subordinate 
and are increasingly becoming, so purpose to advertise or promote their 
blended that there are many periodical business interests (as in the familiar 
publications of large circulation that case of book publishers who issue mag- 
ould not be exclusively classed as azines, or tradesmen or professional 
either a magazine or a newspaper by men who issue trade journals, of a 
any known or practicable rules or tests. genuine character) is of no consequence. 
A newspaper or magazine, within In the case of a trade journal, it is 
the meaning of the postal laws, is a a point of importance to determine 
periodical publication regularly issued, whether the trade regards it as a gen- 
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eral organ of the trade; also, to what 
extent the interests of any business 
house is especially promoted by it, 
and, further, whether its advertising 
columns are open to the trade generally 
at regular published rates. The pub- 
lication purporting to be a genuine 
newspaper or magazine, and seeking 
the privilege of primary circulation by 
mail at ‘* pound rates,” must be origi- 
nated for, and devoted to either the 
dissemination of information of a pub- 
lic character, or to literature, or the 
sciences or arts, or to some special in- 
dustry. 

The publisher of a newspaper or 
magazine who desires to circulate his 
publication by mail at the rate of one 
cent a pound weight, applies to the 
post-office nearest to the place of pub- 
lication for an entry or registration of 
the publication as ‘‘ second-class mail 
matter.” He is thereupon supplied 
with a blank form distributed to post- 
offices from the Post-Office Depart- 
ment at Washington, which he is re- 
quired to fill up, sign and verify by 
oath or affirmation. Should he wil- 
fully commit perjury, the privileged 
character of the press still partially 
shields him ; for upon conviction of the 
offence he may only be fined, and is 
not to be imprisoned like an ordinary 
perjurer, The form supplied him is 
chiefly constituted of a great number 
of questions, of a particularly search- 
ing and inquisitorial character, the 
object of which is to satisfy the au- 
thorities that the publication is not 
primarily or chiefly designed for adver- 
tising purposes. Newspaper advertis- 
ing has so permeated society, on its 
industrial side, that the Post-Office 
Department is in constant danger of 
being drawn into an unwitting partner- 
ship with adventurers in the great field 
of publicity on terms that put the bur- 
den of distribution upon the mail ser- 
vice, and leave all the profit, less the 
nominal postage rate, to the adver- 
tisers. Hence the list of standing in- 
terrogatories, based upon a long ex- 
perience with all sorts of dodgery, and 
calculated to excite the envy of the 
young advocate about to conduct his 
first cross-examination of a_ hostile 
witness. 

The possibility that the alleged 
newspaper or magazine proposed for 
registration may be primarily or chiefly 
designed for advertising purposes, 
takes on three alternative or combined 
forms. It may be intended for virtu- 


ally free circulation as a means {or 
bringing in advertising patronage ; or 
it may be intended to promote the in- 
terests of some business wherein the 
publishers are engaged ; or it may be 
intended to promote the business inter- 
ests of some person Or persons with 
whom the publishers have special ar- 
rangements, Consequently, the Post- 
Office Department exhibits great curi- 
osity concerning the relation of the 
subscription list to the number of 
copies printed and circulated, some- 
times interviewing the printer and a 
random selection of alleged subscrib- 
ers. It investigates the business af- 
fairs of the proprietors, publishers and 
editors of the publication terdered for 
registration. It insists upon knowing 
whether any advertiser is pecuniarily 
interested in the subscription or adver- 
tising receipts, and whether a great 
number of copies, and how many, are 
supplied to him and on what terms, 
Where the bona fide character of the 
publication is otherwise well estab- 
lished, the Department raises no ob- 
jection to the supplying of a Jarge num- 
ber of copies to any enterprising or 
bold advertiser upon any terms. In 
brief, an old, well known, or well es- 
tablished publication has almost un- 
limited freedom of action, as not be- 
ing open to the suspicion or presump- 
tion that it is primarily designed for 
advertising purposes. Some newspa- 
pers and magazines are not formally 
entered for the ‘‘ pound rate,” their 
issues being received, and their names 
listed at the post-office without ques- 
tion. Such formal delinquents are not 
privileged to inscribe upon their issues 
that they are entered at a certain post- 
office as second-class mail matter, but, 
then, they do not care for the privilege 
to publish the certificate of the Post- 
Office Department that they are offi- 
cially held to be real newspapers or 
magazines. 

An explanation of the further pro- 
ceedings upon an application for regis- 
tration must be reserved for another 
article. C.Froe 

diniacinsalnijtl idle tibiae 


THE Detroit (Mich.) Free Press 
makes the following good point against those 
preachers who propose to have Monday morn- 
ing’s paper printed Saturday night before 
midnight: ‘“* There is a minister in Minne- 
sota who thinks a Monday paper can just as 
well be prepared Saturday night. His con- 
gregation should keep a sharp lookout on him. 
A man with a notion of that kind is quite 
capable of ringing ina 10-year-old sermon on 
his people for a fresh one.” 
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THE FOREIGN ADVERTISER. 


The question of accepting or reject- 
ing propositions for foreign (not lo- 
cal) advertising occupies the attention 
of every newspaper editor. He is 
often in doubt what to do with a given 
proposition. He realizes that the rate 
offered is low, and its acceptance does 
not seem just and fair toward home 
advertisers who are charged and pay a 
much higherrate. I am speaking now 
of those propositions which offer cash 
payment, the only ones, with some few 
rare exceptions, which ought to receive 
any consideration whatever. 

I justify the acceptance of cash ad- 
vertising from abroad at lower than 
regular rates on the following grounds: 
It comes to me without cost. The 
greater portion of our local advertising 
we must drum up, and this costs the 
time and salary of aman, The man 
who solicits foreign advertising for us 
is entitled to a compensation. If he 
was not at work in drumming it up we 
would receive very little foreign adver- 
tising. 

If we have a surplus of space and 
can fill it with foreign advertising of 
an unobjectionable character at half of 
our regular rates, and can get cash in 
payment, I consider it justifiable. It 
is usually in the form of an electro- 
type furnished by the advertiser, and 
in running it our type is not being 
worn out, which affords another reason 
for a cheaper rate. A foreign adver- 
tiser has no interest in our town. He 
looks upon the value of the advertise- 
ment alone in its capacity to induce its 
readers to purchase his wares. I do 
not doubt that an advertisement of a 
stranger residing at a distance is less 
valuable than the advertisement of a 
local merchant or dealer who is known 
and trusted by the local readers of the 
paper. Therefore, another justifica- 
cation for a cheaper rate to the foreign 
advertiser. 

The matter is in our own hands. 
We are not compelled to accept any 
proposition for advertising we do not 
want. If we think the offer is too 
low and the advertising is desirable, 
we can demand a higher price, and can 
often secure it through correspondence, 

Gro, N. LAMPHERE, 

—— — 

Don’t think that because some men 
are cross-eyed they haven’t got enough sense 
to see through dishonest and fraudulent ad- 
vertising.—Byron W, Orr, Advertising Man- 
ager, 
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timekeeper Warran’ 
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The two advertisements which are 
printed here are to be observed in a 
very large number of country papers, 
It is interesting to note how thoroughly 
they tell a story by word and picture. 
The advertiser who has prepared these 
advertisements knows how to accom- 
plish what he sets out to do, They 
are models in their way. 
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When a man is about to expend a 
considerable sum for the insertion of 
his advertisement in a large number of 
newspapers, he will not be wise if he 
spares any expense of time, of pains, or 
of money to make certain that the ad- 
vertisement which he will use is the 
very best which can be prepared for 
the purpose that he has in view. 

This is a point that advertisers too 
frequently lose sight of ; or, possibly, 
never think of at all. 


Se — 


VALUABLE THAN 
GOLD. 

The Frankfort (Ky.) Cafita/, in an 
editorial in its issue of February 11, 
acknowledges an endeavor to follow the 
teachings and resolvings of the various 
Press Association meetings; and an- 
nounces as a result, that by reason of 
this, it now has more self-respect, but 
fewer advertisements. 


MORE 
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WHAT DOES ADVERTISING Each reader is, of course, at liberty 

SPACE COST? to his own opinion as to the correct- 
ness of the above items. Our opinion 
is that any person who cannot get fif- 
teen dollars per week for the work and 





There is no question connected with 
the newspaper business which has been 
so much discussed, with so little defi- worry necessary to conduct a weekly 
nite results, as the advertising question. newspaper successfully cannot have 
A great deal of speculation has been very high aspirations in the financial 
indulged in and some attempts at fig- line. While it may be possible to 
ures, but, after all, the advertising secure a compositor at less than ten 
agent has come nearer “ fixing’’ an dollars per week in some cases, we be- 
accepted valuation than any one else. _ lieve that the skill necessary to produce 

It appears to us that a great many a creditable sheet cannot long be re- 
more difficult valuations to arrive at tained for less than that sum, even in 
have been solved than that of the small country towns. About the office 
actual cost of advertising space. We boy there also may be some question, 
are not prepared to say that we have but we never did believe it was good 
found the solution, but are willing to financial policy for a ten or fifteen-dol- 
submit a supposed case, and hope that lar man to do three-dollar work. An 
our readers will have interest enough office which is suitabie for a good news- 
in the matter to point out the fallacies. paper, which can be obtained tor much 
Presuming that many replies have been less than twenty dollars per month, 
prepared in response to Mr. Edgar must be in a poor locality or a very dull 
Parker's request for information upon town. We believe that few will ques- 
which to base a report for the National tion that six hundred dollars in cash 
Association, which appeared in the subscriptions is a very liberal estimate 
December number, the defects will be fora paper of five hundred copies issue, 
readily apparent to those who have for few papers have less than one hun- 
given the matter thought. dred exchanges and free copies. 

It may be ridiculous, but we cannot Leaving the further discussion of 
avoid the impression that a very close these items to our readers, we proceed 
approximate as to the actual cost of to the claim that the cost of an eight- 
advertising space can be obtained. column weekly newspaper, after de- 
This is about the way we would go ducting the subscription receipts, is 
at it: $1,677.64. How is this sum to be pro- 

According to statistics, nearly one- vided for? We know of no other 
third of the weekly-newspapers in the source, except the advertising columns. 
United States average a circulation of How much space is at our command ? 
tive hundred copies each. As this We think that it is a generally accepted 
class of newspapers is the most numer- proposition that the reading matter on 
ous, we shall base our estimate on a the home pages should at least equal 
circulation of that number. the advertising space. On this basis 

An eight-column folio newspaper of there would be eight columns of space 
five hundred copies, patent inside, at our disposal. To produce $1,677.64, 
printed with an outfit valued at five this space would have to be sold at the 
hundred dollars, would cost about the rate of $209.70 or nearly $9 per inch. 
following amount per week to conduct: Is not this a fair estimate of the 

average cost of the advertising space in 


Proprietor’s salary................ $15 00 
Clee tenes ~~ eight-column paper? If it is not, 
Twenty-one quires of Patents, “at 39 , we shall feel under obligations to the 
cents .. 3 57 reader who will point out the errors for 
eases same....... 50 the benefit of the readers of the Wa- 
Sanidustnia. insurance, taxes, fuel, iy tional Journalist. F . 
lights, repairs, postage, etc soo Wehave not entered into a compli- 
a ——— cated estimate as to how reading and 
Total cost per week.......... 4207 legal notices might affect the estimate, 
Cost for fifty-two weeks 2,187 64 nor have we allowed for the loss by 
Add interest on capital............._ 4900 bad debts or delinquent subscribers. 
a SNIE.<......... wees gee presume the fair-minded editor 
Total cost for one year....... 2,277 64 Who attempts to cut down our figures 
Deduct four hundred subsc ey will not overlook these items. 
AGIs <0 ; 600 00 Does advertising space in an eight- 


Net cost, less subscriptions. .... $1,677 64 column folio weekly newspaper, of five 
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hundred copies circulation, cost nine 
dollars per inch? If so, for how 
much should it be sold ?—National 
Journalist. 

——4-o— 


PUBLISHERS’ CONVENTIONS 


The fourth winter meeting of the 
Wisconsin State Press Association was 
held at Janesville February 18, 19 and 
20. The principal feature was an ad- 
dress by James W. Scott, of the Chic- 
ago Herald, on the topic: ‘‘ Why the 
Country Newspaper Man Succeeds in 
the City.” Various subjects relating 
to the editorial and business manage- 
ment of newspapers were debated. 
F. W. Coon, of the Edgerton Reporter, 
read a paper on the expediency of 
patronizing newspaper annuals, and 
Governor Hoard, George W. Peck, of 
Peck's Sun, E. D, Coe and others spoke 
on the same subject. A committee 
was appointed to consider ‘‘ the forma- 
tion of an organization to control the 
foreign advertising in the papers of the 
State.” After being out for one day 
they decided that the subject was too 
big for a hasty consideration, and so 
were given until the next annual meet- 
ing to report. Opie P. Read, the hu- 
morist of the Arkansaw Traveler, 
entertained the convention with funny 
stories, and the following board of 
officers was elected to serve during the 
coming year: President, B. J. Price, 
Hudson Star and Times; Treasurer, 
J. R. Decker, Columbus Repudiican; 
Secretary, F. W. Coon, Edgerton Xe- 
porter; Assistant Secretary, George 
W. Bishop, Rhinelander Vew North ; 
Vice-Presidents: Edwin Hurlburt, ¢ 
G. Stark, Geo. W. Peck, Frank ete 
Ellis B. Usher, Cham Ingersoll, E. 
Charlton, Frank J. B. Gregg, H. W. 
Hostman. 

Che Minnesota Editorial Association 
held its twenty-third convention in St. 
Paul on February 12 and 13. About 
one hundred of the State’s newspapers 
were represented, and among the topics 
discussed were: ‘‘ The Relation of 
the General Passenger Agent to the 
Publisher,” ‘‘ Business Management,” 
“Partisan Journalism,’ ** Political 
Emoluments of Newspapers’ and 
“The Mechanical Department.” At 
a dinner on Wednesday evening Igna- 
tius Donnelly was present, and re- 
sponded to the toast: ‘‘ What I Know 
About Journalism.” The following 
officers were elected to serve during 
the coming year: President, L. P. 


Journal; Vice-Presidents: 
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Hunt, Mankato Free Press; Vice- 
President, George N. Lamphere, Moor- 
head Mews; Recording Secretary, E. 
H, Dearth, Le Sueur Mews; Corre- 
sponding Secretary, Major T. M. New- 
son, Northwestern Printer; Treasurer, 
David Ramaley, St. Paul Zmploying 
Printer. 

The Massachusetts Press Associa- 
tion convened for its winter reunion at 
the Hotel Vendome, Boston, on Feb- 
ruary It, Obituaries of the late Jus- 
tin Jones, E. B, Vaneyar, Mark Allen 
and J. E, Williams were read by the 
historian. The board of officers elect- 
ed for the coming year was as follows : 
President, C. B. Fisk, of the Palmer 
George H. 
Ellis, of the Christian Register; Will- 
iam Reed, of Taunton; George Otis, 
of Yarmouth; Samuel Bowles, of 
Springfield; C. S. Parker, of Arling- 
ton ; Secretary, W. A. Woodard, of 
the Milton Mews; Treasurer, J. S. 
Smith, of the Roc kland Standard; His- 
torian, George H. Proctor. 


WOODEAS HFG. (O.. fele Eroprietors Besien, Masa. 
1 achtf ‘ 
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THE DAILY MOON. 


The following is taken from a recent 
issue of Kate Field's Washington, a 
paper which began life at the capital a 
short time ago: 

Names do count for something after all. 
Who ever thought of calling a daily paper the 
Moon? And yet the moon is a model of in- 
dustry—up and at work while our world is 
asleep, and the sun is away on a journey, and 
the stars are so busy winking at each other 
that they have no thought for anything else. 
I might make a wild guess at the reason, and 
say that there is a common superstition of our 
race that nothing succeeds which is not pretty 
well tinctured with a feminine element. The 
moon—poor thing !—has only a man in it. 

If Miss Field will consult the 1889 
issue of Geo. P. Rowell & Co’s Amer- 
ican Newspaper Directory she will find 
on page 338 the following, under head- 
ing of Battle Creek, Michigan: 

MOON ; every evening except Sunday, and 
WEEKLY Satu rdays; independent; eight 
pages; size—daily 28x40, weekly (size of 
page) 13x20; eae $6, weekly 

1.50} established aily 1879, weekly 1882; 
Martin E. Brown, editor and publisher. 
ink Fiend. 
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TWO ADVERTISEMENTS IN 
ONE. 





Where an advertiser makes or sells 
two separate and distinct articles he 
can often arrange, without taking any 
unfair advantage of the publisher, to 
have advertisements of each inserted at 
rates considerably under what would 
otherwise be charged. This is illus- 
trated in the accompanying reduced 
fac-simile : 








POOR 
“a 






‘hn WOMAN'S ADVICE AND USE 


Wolff's (ME Blacking 
ca tasevonten wreck sod soWomastva wees. 


a hy pe En 
Canisters look as if ows es clean ye 
the refreshing effect of 
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In its original form this combined 
advertisement occupies the space of 
four inches, the ‘‘ Pik-Ron” section 
being a little less than one-fourth of 
the whole. Four consecutive inches in 
most papers cost less than three inches 
purchased by one advertiser and one 
inch purchased by another. 

In this connection, the point may 
also be raised that country papers often 
do not make any serious objection if 
an electrotyped advertisement happens 
to run a little over the actual space 
contracted for. Of course, adver- 
tisers are not backward in embracing 
any opportunity in this direction that 
may be offered them. 


GRATUITOUS ISSUES. 





One question rises above most others 
in the field of doubtful newspaper ad- 
vertising at the present moment, What 
value has a gratuitous issue? I refer, 
advisedly, to mediums of doubtful 
value, because such papers as the lead- 
ing dailies, or the weeklies of long-estab- 
lished standing and circulation, have 
positive circulations and a value be- 
yond doubt. A great volume of ad- 
vertising, however, exists which has no 
fixed value, but which is very desir- 
able, and which may be purchased by 
a well- informed buyer at a very profit- 
able rate. Many doubts will pass 
through the buyer’s mind, and the 
most important one will be, ‘* What 
value has a gratuitous issue?” 

The opinion which I shall give will 
be a very disinterested one, because I 

ut out more free copies than most 

ublishers myself, but, like George 

f/ashington, I cannot tell a lie. That 
gratuitous issues have a value is un- 
questionable. How to compare or 
measure it is a serious question. 

Some natural rules suggest them- 
selves. The direct interest which a 
class journal draws out from members 
of the trade to which it is gratuitously 
addressed gives it a greater value pro- 
portionately than a general publication. 
The more costly publication, when 
gratuitously issued, gains more atten- 
tion than the ordinary cheap newspa- 
per form. It is one of the strong 
points against free circulation that a 
daily which possesses real influence and 
circulation attracts more respect and 
notice to its cheap wood pulp pages 
and its poor presswork, in which rapid 
presswork and thin ink conspire | to ob- 
scure the ‘‘ pure reading matter,” than 
the finest super-calendered paper and 
dry printing can command for a publi- 
cation whose force is an unknown fac- 
tor. 

Perhaps a story from life will illus- 
trate the case. I rode daily in the 
cars from a suburban town to the 
great city. An old banker, whose 
wealth was beyond question, rode in 
at the same hour. It was in the days 
of the terrible Arctic experience of the 
Jeannette’s crew. One morning the 
old banker exclaimed, with honest ve- 
hemence, to one of his friends, ‘‘I 
wish they would oD yearn these 
Arctic horrors! I read column after 


column every morning about this Jean- 
nette business until I am sick and 
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tired.” Is it necessary to explain the 
mental action which led to this honest 
outburst of feeling? Is it not evident 
that, having invested two cents in a 
morning paper, and having thereby 
committed his judgment in the pur- 
chase, he feels bound to carry out the 
transaction to full business complete- 
ness, Although his income made his 
time worth probably twenty dollars an 
hour, and the proportion of the news- 
paper columns occupied by the Jean- 
nette horrors represented only one- 
sixteenth of the two-cent paper, yet 
he must put in ten dollars’ worth of 
time to redeem the investment of one- 
eighth of a cent. 

That man represented in that regard 

nine-tenths of the community. The 
general public serves as the ** slave of 
the lamp” did in Aladdin’s case. The 
paper which they regularly purchase is 
their paper, their investment. Yes, it 
is ‘heir taskmaster in the matter of the 
searching of its columns, 
With Printers’ INK in my hand, it 
unnecessary to revert to my first 
point—that trade journals are the most 
marked exceptions to this rule. Ad- 
dressed to a separate class; full of in- 
tere-t to its direct class of readers, 
commanding their attention because of 
its efforts to increase their profits, a 
trade journal does not suffer as much 
by free distribution as any other class 
of publications. 

Another line of class journals suffers 
most, in my opinion, by free 
those connected with religious sects 
or beneficiary orders. They fall by 
the wayside and are choked up among 
the ranker weeds, and get but a mini- 
mum of attention. 

Daily papers? Well, just imagine 
the indifference that old banker would 
evince toward a daily—even of the 
first class—whether free from or full of 
Jeannette horrors, which was thrown 
gratuitously in his lap. 

Yet distributions of daily papers, 
when made with strength, accompanied 
by general and stirring advertising in 
other lines, and challenging public cu- 
riosity to some ‘‘ new departure,” do 
command considerable attention. Jas. 
Elverson’s sampling of Philadelphia 
with the Enguirer is a good instance 
of successful work of this kind. 

The question is unanswered. We 
have only touched on some of its sa- 
lient points. Like most advertising 
problems, it must be answered by each 
advertiser according to his own judg- 


is 


issue— 


INK. 
ment. But it beyond doubt that 
more judgment is required to invest in 
general mediums of doubtful value 
than to buy space in the New York 
Sun, and the buyer who has the 
pacity to handle the bargains which 
others fear to purchase, because of 
their doubts, can often buy cheaper 
publicity than those who confine their 
investments to the leading one-price 
journals. ARTEMAS WARD. 
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ADVERTISING. 


HUMOR IN 


the world loves 
advertiser can 
his 


Next to a lover, all 
a joke. The shrewd 
som times turn this sentiment to 
account, as has been done by a mineral 
water company in the columns of the 
San Francisco (Cal.) Wasp 





_ Jack Dazzue (at 2 a. ™.): a damsch fraud! 
in’ nickels 4 see f lash ait inte I want to 
ight oa m Ob, if I only had some 

Zina I would feel lighter 


Etna ——- Water Co 


04, 106 and 108 Dramm St.. 
Dear Sirs: If you wish to add my testimonial 
te the sumber in your possession, you are at 
liberty to de so, as the Etna Mineral Water has 
given me more relief in a chronic case of Dys- 
pepsia than mini I ps ever tried. 


C. HERRMANN. hae 336 Kearny street, 

Although there is nothing uproari- 
ously funny in the idea of a drunken 
man dropping nickels into a lamp-post 
box, it would, in most cases, be likely 
to cause a smile, and lead naturally to 
the reading of the testimonial below. 
Another point to be noticed is that the 
advertisement in question appeared in 
a humorous paper, the readers of which 
would be looking out for anything hav- 
ing the appearance of a joke. A joke 
can be a help or a hindrance to an ad- 
vertisement, just as with a picture, ac- 
cording to its quality and the way it is 
used. 
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SAMPLE COPIES. THE NEWSPAPER PUFF. 


Sample copies of news rs of the second _ The newspaper puff is something that 
class po po sw to he onaiies sent to persons Makes men feel bad if they don’t get. The 
not subscribers, for the purpose of inducing groundwork of an ordinary newspaper puff 
them either to subscribe or advertise, or to ©°®Sists of a moral character and a good bank 
persons whom the publisher may desire to se- @Ccount, Writing newspaper puffs is like 
cure as agents of Fis paper. Any number of ™ xing sherry cobblers and mint juleps all 
copies of any number of different editions of a through the summer months for customers 
second-class paper may be sent at any one and quenching your own thirst with rain- 
time as sample copies. The primary design W@ter- Sometimes a man is looking for a puff 
of a publisher in sending out sample copies is #%4 don’t get it, then he says the paper is 
to increase his subscription list and advertis- 8°1Ng down hill, and that it is in the hands of 
ing patronage, and the law permits him to a monopoly, and he would stop subscribing if 
send such copies at the rate of one cent per he did not have to pay his bill first. Writing 
pound. This was enacted in expectation that @ "¢wspaper puff is like taking the photo- 
such free circulation of sample copies of his &T@Ph of a homely baby. If the photograph 
paper would induce subscriptions thereto,and, Gves not represent the child with wings and 
therefore, augment the postal revenues. But halos and harps, it shows that the artist does 
such exceptional advantages as are extended 20°t understand his business. Soit is with the 
by the law to publishers in circulating their D€wspaper pufl—if the puffed doesn’t stand 
apers to induce legitimate returns, must not Out like a bold and fearless exponent of truth 
be regarded as embracing papers sent out for and morality, it shows that the puffer doesn’t 
advertisers, or by campaign committees or for understand human nature. It is more fun to 
other persons to be sent to specified addresses, S¢¢ @ man read a puff of himself than to see a 
and apparently intended, from the nature of ™@n slip on an orange peel. The narrow- 
the contents, or of marked portions of them, minded man reads it over seven or eight times 
to serve the business, political or personal in- @nd then goes around to the different places 
terests of the person or persons ordering them. where the paper is taken and steals what he 
Such copies are third-c matter, and should Cn. The kind-hearted family man goes home 
be prepaid by stamps at the rate of one cent 2nd reads it to his wife, and then pays up his 
for each two ounces or fraction thereof. bill on the paper. The successful business 
For example: No paper of the second-class ™man who advertises and makes money, starts 
can contain a “ write-up” of @ busi house diately to find the newspaper man, and 
with the business marked and the papers paid speaks a word of grateful acknowledgment 
for by such concern, and then mail them at 2nd encouragement. Then the two men start 
second-class rates under the plea that they out of the sanctum and walk thoughtfully 
are ‘*sample copies.” down the street togetaer, and the successful 
Political speeches or documents of any kind business man takes sugar in his, and they both 
published in a newspaper, to be used for cam- ¢at a clove or two; and life is sweeter, and 
paign purposes, cannot be purchased by cam- e settles down like a turtle dove in our 
ign committees or other interested parties hearts,and after a while lamp posts get more 
in large or small quantities, and then sent out Plentiful and everybody seems more or less 
by the publisher at second-class rates, no mat- intoxicated, but the hearts of these two men 
ter whether they go in single wrappers or in 4re filled with a nameless joy, because they 
bundles to their own agents or to other per- know just where to stop and not make them- 
sons, selves ridiculous,— Bi/d Nye. 
A publisher in sending out sample copies of é ati 
his paper must limit the sphere of his pur- 
_pose to his own benefit, either in advertising 4N OPPORTUNITY FOR EDITORS. 
or subscriptions, and to mail papers with a — 
certain business advertisement, be it marked Dear Sir—We are receiving a great many 
or unmarked, to addresses furnished by out- newspaper applications for samples of our Dr. 
side parties, is a clear violation of the law— Edison's Electro Magnetic Spinal Supporting 
The United States Mait. Corset, and as we cannot send editorial sam- 
les to all, we have decided to accept the pub- 
ication of the local notices below, at least 
THE NEWSPAPER’'S POLICY. three months, for a sample corset. If satis- 
factory you may insert these notices in your 
A journal, says “The Printers’ Register, local columns, and after they have been in- 
which has been interviewing people as to how serted six weeks, we will ship you corset. It 
a daily paper should be managed, has pro- +54 part of your agreement in accepting this 
duced a sort of composite photograph of a Proposition to send us your paper re larly 
daily paper, In other words, each person in- while the advertisement is running. Yours, 
terviewed stated that he would exclude all respectfully, G. D. Nictots & Co. 
matter that did not interest him. The result, _!;S.—This offer must be accepted within 
says a writer in America, is that a paper pro. 3° days from date, otherwise void.—Adver- 
duced to please all the’ people interviewed 4#5¢* Xeforter. 
would somewhat resemble the average daily, —+o 
as it would comprise various features. The ‘ . 
fault with our papers lies not so much with As a matter of business it is always 
the publishers as with the readers. If the ma- well for business men to know to what extent 
jority of the readers desire a moral and in- the newspapers circulate which they patron- 
structive newspaper, they can have it by be- ize. It is poor policy to place advertisements 
stowing their patronage upon such a sheet. in a paper because the space can be secured 
But one of the gentlemen interviewed made a cheap, for cheap rates indicate an insig nifi- 














thoroughly sensible reply. He wasa banker, cant circulation. Business men should pursue 
and when asked what policy he would pursue the same policy in contracting for space in 
were he managing editor of a great daily newspapers as in purchasing their stock of 
newspaper, he replied that he would resign at goods—and that is to secure the best value for 
once and let somebody who knew something the money expended.— 7he Ashland (Wis.) 
Daily News, Feb. 5, 1890. 


about the business manage it. 





PRINTERS’ 


A BUSINESS-LIKE ADVERTISE- 
MENT, 


Tue YANKEE Beape, 
Boston, Mass., Feb. 13, $890. { 
Editor of Printers 
In your last issue you ask who can furnish 
a better or more effective advertisement than 
that of the Housewife, appearing in that is- 
Assuming that this is an invitation for 


’ Ink 


sue, 
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other advertisers to present works of art, we 
take the liberty to inclose herewith a copy of 
an advertisement which we have been placing 
quite extensively for several months, We 
thought it an effective one at the outset, and 
its pulling powers have demonstrated that we 
were right in our conclusions, It is not, per- 
haps, a work of art, as some advertisements 
are, but it does do the work. 
Respectfully, 
Porrer & Porrsr. 


Ena 2 Theda: 40 ban mee 


1841. xmas pow 





A CHICAGO EDITOR'S VIEWS. 

Victor F. Lawson, proprietor of the Chicago 
Daily News, has been interviewed by a re- 
porter of the New York Star, and after deny- 
ing that he had come to New York with the 
idea of purchasing another newspaper, he 
said: *“*As to the comparative advantages 
which newspapers enjoy in the two cities, I 
must say that I see little difference in the sit- 
uation. The competition is fierce in both 
cities, and neither can claim much advantage 
on that score. You have here several old- 
established conservative papers that are not 
so enterprising as some of their contempor- 
aries, but that is almost the only difference. 
I think the tendency of the newspapers in 
Chicago is to err in the matter of blanket- 
sheet issues. Here it seems to be in the num- 
ber of pages that is exploited as the particular 
merit. I am an advocate of small papers, 
printing the news correctly and briefly, but 
fully. People want the news, and they have 
no time to waste in reading padded or irrele- 
vant stuff. Besides, small papers do not cost 
so much to make as large ones, and that is an 
item for consideration, I am a believer in 
impersonal journalism. Running a newspaper 
on that line is far more satisfactory and effect- 
ive, I think, than with signed articles, An- 
other thing I advocate is the complete divorce 
of the counting-room from the editorial de- 
partment. The men in the editorial room 
should not know anything about the busi- 
ness relations of the paper with any firm or 
corporation, and the counting-room should 
not interfere in any way with the publication 
of news. By that system the paper becomes 
known as sincere and honest in its news publi- 
cations and editorial utterances, and gains the 
respect and confidence of the public. In 
Chicago we have not yet been struck by the 
wave of sensationalism that seems now to be 
in full force here. I cannot say that I am an 
advocate of that kind of journalism, and doubt 
if it works to the permanent good of the 
paper, though I admit that it may cause a 
temporary increase of circulation. 

“In Chicago we are not greatly troubled 
with ‘ fake’ articles, and in my own experience 


I have had but one occurrence of the dishon- 
orable practice of a reporter selling the paper's 
space or accepting pay for a sly puff. ‘Ihe 
standard of honor among Chicago newspaper 
men is high in this respect, and ostracism 
would speedily attend the detec tion of a re- 
porter who engaged in such practices. It is 
one rule to which I have rigidly adhered not 
to publish advertising matter as reading mat- 
ter, without labeling it ‘adv.’ I think not to 
enforce that rule would be unfair to those 
who read the paper. I am also a stanch advo- 
cate of sworn statemegts of circulation, and 
by that I mean not the register of the presses, 
but the number of papers issued that stay out, 
deducting the copies returned, those sent out 
as exchanges, and those used by the staff as 
working copies. I think it only fair that the 
advertiser should be honestly and regularly 
informed as to the number of papers issued in 
which his advertisement appears. 

“T think the weight of influence among 
our newspapers lies in favor of the morning 
dailies, though asa matter of fact the largest 
circulations in some of our cities are those of 
evening papers. The evening papers do not 
realize the scope of their opportunity. Ex- 
cept in occasional instances they seem content 
to shine with reflected light; but if they 
would spend enough money for news and 
show their individuality, their general influ- 
ence would be vastly increased. It is true 
that the time used in making them is too 
short for the most finished work, but the 
evening papers greet their readers during 
hours of relaxation, while their minds are free 
to digest what they read. The morning 
paper reaches its reader when he is about to 
begin the labors of the day, and at a time 
when, of course, his mind is more or less oc- 
cupied with business. In this respect the 
evening papers have a wonderful advantage 
over their morning contemporaries. 

= 


SELECT such territory as your cap- 
ital will enable you to work thoroughly, and 
when you receive satisfactory returns from 
it, enlarge your field.—Azro Goff’s Cir- 
cular, 
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ENDORSING A SHAVING SOAP. 


With profound regret we learn that his 
royal highness, the Prince of Wales, has re- 
solved so far to withdraw his patronage and 
sanction from English literature as to permit 
nohody to use his name in a soap advertise- 
ment, By the way, this reminds us of some- 
thing that once happened to Senator Ingalls. 
Mr. David Lewsley, who was at the time a 
reporter for a Washington journal, was sent 
to hold an interview with the Senator upon an 
important matter of State. The Senator, who 
had no intention whatever of being drawn 
into a conversation on that subject, met Mr. 
Lewsley with his accustomed grace, and 
courteously veered the conversation into other 
channels. Somehow, for want of another 
handy subject, the Senator said something 
about beards, which led to barbers, and, of 
course, to the general subject of shaving. 

** By all means,” said Senator Ingalls, “ you 
should learn to shave yourself,” and then he 
went on with a learned, thoughtful and highly 
entertaining disquisition on the advantages, 
economic and metaphysic, of shaving one’s 
self rather than hiring a barber to do it. Mr. 
Lewsley paid careful attention to all the Sen- 
ator said, fixed facts and dates in his mind, 
and said nothing. When the Senator had re- 
lated circumstantially his own varied experi- 
ence with razors and brushes and soaps, 
recommending this make of blade and that 
brand of lather to Mr. Lewsley’s use, the re- 
porter, convinced that he could not learn 
what he had come to learn, aroseto go. There 
was, or the reporter imagined that there was, 
a sort of merry, triumphant twinkle in Sena- 
tor Ingalls’ eye as he politely bowed his caller 
from the room—a wink which seemed to say: 
“I have made the young man really forget 
what he came for.’ 

The next morning Senator Ingalls was 
more or less horrified at finding in the local 
newspaper a true report of all he had said, 
including the earnest recommendation of a 
certain shaving soap, which he unqualified! 

ronounced the very best that could be ha 

ut the reporter’s vengeance was not yet 
satisfied. He marked the article and sent it 
to the manufacturer of the recommended 
soap. In a fortnight the newspapers, the 
periodicals and all the many means employed 
by advertisers were brought into use, and 
Senator Ingalls’ eloquent eulogy of that soap 
was printed in every form that could be de- 
vised to attract popular attention. And the 
worst of it was,the Senator could not deny 
that the very expressions, earnest and glow- 
as they were, wereall his own.— Washington 

ost. 
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A NEWSPAPER ought to be, to begin 
with, a_ news paper. You will understand | by 
the prefix “‘ news”’ I do not mean “‘ invention.” 
I refer to the prompt and accurate collection 
of facts of interest for the people to know, and 
the early publication of these. He who suc- 
ceeds most in this will best achieve the ends 
for which the newspaper was, and is designed, 
and will, at the same time, attain the highest 
awards deserved by popular patronage and fa- 
vor for success in every effort to supply the 
public what it desires and needs, If the 
newspaper thus made up is to have opinions, 
they stould be sensibl:. and honest, as unself- 
ish as may be, and decently delivered, aiming 
above all to represent the interests of the 
many, who cannot represent themselves, as 
against the interest of the few, who are sleep- 
less in the devotion they bestow upon their 
own affairs.—Henry Watterson. 
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AN ODD JOURNAL. 

The oddest journal in the metropolis is the 

so-called newspaper published by the Mongo- 
lians of Mott street, It is written with a 
camel’s-hair pencil upon vermilion paper, and 
is pasted upon the wall of No. 16 of that 
thoroughfare and on the two large telegraph 
poles which stand between Chatham square 
and Pell street. All day longit is read and 
studied by almond-eyed crowds. Even in the 
evenings a belated laundryman can be seen 
running his eyes over its tea-chest characters. 
Yesterday I was one of the throng, and, 
thanks to a friend who is a good Chinese 
scholar, was enabled to get a fair knowledge 
of the day’s issue. There was considerable 
similarity between it and our own dailies. 
There was the latest proclamation from the 
Emperor of China; a communication from 
the embassy at Washington; a letter from the 
Consul; an account of an anti-Chinese out- 
rage in Idaho; a news item of a flood in 
China; a dozen of “ Want adv ertisements ; 
a few laundries for sale; a death notice and a 
call for a meeting of some benevolent society. 
The editors are called scribes, and write at 
the order of their customers, charging a good 
figure for their skill with the brush. The fa- 
vorite editor is said to make as high as $20a 
day; but, beyond his editorial work, he 
writes cards, literary compositions and prayer 
tickets for his customers. 

One feature of this journal is worthy of 
imitation. If a member of a trades union is 
thrown out of employment he puts upa notice 
to that effect, and thereupon every other 
member is bound to help him toa job. The 
result is that within twenty-four hours the ap- 
plicant usually has a number of offers from 
every sort of business in which Mongolians 
engage. If he is sick he or a friend an- 
nounces it in a similar notice, and his society 
thereuponsends him a doctor and a committee 
to nurse and take care of him until he is well. 
If impecunious they pay all his expenses, 
even going so far as to settle his rent.—New 
York Star. 
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FUNCTIONS OF THE TRADE PAPER. 





A journal printed over the Canadian border 
makes the point that the functions of the 
reputable trade paper are little understood 
even by business men themselves. This re- 
mark is not wholly unfounded, although no 
intelligent and discerning merchant will be 
disposed to question the fact that a properly 
conducted commercial journal is of real value 
to the business man, It has been well said 
that it introduces the buyer to the seller, the 
manufacturer and importer to the consumer, 
the banker to his client, performs the duty of 
a broker without any claim fcr commission, 
and moreover gives to each of its subscribers 
a list of possible customers, “ whose adver- 
tisements testify to their energy and push, 
and thus secures them, so far as is possible, 
a confiding their goods to those who may 
be lacking i in these essential qualifications for 
success.’’—A merican Stationer. 
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THE Misses Emily and Georgiana 
Hill, of Westmiaster Bridge, London, Eng- 
land, have opened a school for women jour- 
nalists. The Misses Hill edit the Westmin- 
ster and Lambeth Gazette, and are among 
the very few journalists of their sex in Europe. 
They intend to teach typesetting, shorthand 
writing, proof-reading and reporting.—NVew 
York World. 
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Brockvitte, Ontario, Feb. 2 

Editor of Prixrers’ 

* * * We regard Printers’ In an 

valuable aid to every progressive advertiser, 
RecoRDER PRintinc Co 


CoLorapo ExcCHANGE 

Denver, Col., 

Geo. P. Rowell & Co.: 
We 

any of 

which re 


4, 1890. 
INK: 


as 


JouRNAL, 
Feb. 17, 1890. 


more than 

exchanges 4 
BAKER. 
Manager. 


appreciate Printers’ Ink 
the over four hundred 
ach our office. E. N 


Syracuse, Kan., Feb. 22, 1890. 
. P, Rowell & Co.: 
‘edt Ink received, and we are con- 
vinced on reading it that it is a journal of 
great benefit to publisher and to advertiser. 
May Printers’ Ink continue to do much good 
is the wish of Duntany & Hurp. 
New Lonpo 

Geo. P, Rowell & Co.: 
©ur subscription to Printers’ INK has 
probably expired, Please continue sending 
to same address, and charge to our account. 


We wouldn't be without your interesting jour- 
nal ‘we TeceGrarH ComPANy. 


N, Feb. 20, 1890 


THE Derrorr 
Derrott, 
Geo. P. Rowell & Co.: 

I have been giving Printers’ Inx a good 
deal more advertising than asked for, but do 
not see any copies. I like it so well that if 
necessary | will send down my § for it. 

E. H. Aver, 
Manager Advertising Department. 


Journat, t 
Feb, 19, 1890. } 





SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, %e. a line. 


— HOUSTON POST—All South Texas. 


ees OREGONIAN—Whole North Pacific. 


TEW YORK WEEKLY.—$1.% per agate 
line. Circulation, over 200,000. 
‘ALT LAKE TRIBUNE.—Most powerful 
ss medium in Utah. Anti-Mormon. 
VHE ODD FELLOWS’ REVIEW, Chicago, 
is for sale. Paid 40 per cent. 1889. 
Ho: FARM AND FACTORY, St. Louis, 
Mo., A 1; 60,000; one inch, $30 a year. 
VHE FANCIERS’ REVIEW, Chatham, N. Y. 
16-page Poultry Journal. Circ’n, 6,000. 
ESIGNER AND ENGRAVER of advertise- 
ments, Will. A. Stevens, Coldwater. Mich. 
EROLD D&S GLAUBENS, St. Louis. 
Estabiished 1850. Weekly. Cire’n 19,000. 
INCH trial “ad,” 83 mos., $1. Cire’n 1,000. 
A Family Mag. " Farrage, Mt. Juliet, Tenn. 
ANDWIRTH, St. Louis. Agricultural. 
Monthly. Cire’n 21,000. Present rate, 6c. 
VHE HOME CIRCLE, St. Louis,Mo. Month- 
ly; 5,000 cire’n. Rate, 5) cents per line. 
YPYHE ADVANCE, Bunker Hill, fil. Only 
Prohibition paper in Southwestern IIli- 
$80 per column. 
LORADO EXCHANGE JOURNAL is the 


monarch of Western industrial weeklies, 
38.0) per year. Denver. 


I 
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WAMILY STORY PAPER—Cire'n larger 
thau any other story paper. $1.25 per line. 


I AILY STAR, Franklin, Ind. Only Daily in 
County vd 23,000 people. Goes to every 
post-office dail 


NLY ONE. ‘maapaied weekly paper is 
( published on the Pacific Coast, WEST 
SHORE, at Portland, ‘ Ore. 


R= A BARGAIN in newspaper property 
in Missouri, address “ KAUSE,” care of 
New York 


PRinTerRs’ INK, 

Si. 000.00 FORFEITURE! For full partic 
ban) ulars send to OXFORD COUNTY 
ADV ERTISER, Norway, Me. 


‘JHE DENVER REPUBLICAN swe eeps the 
State—Colorado. A “Pure Gold me- 
dium—* Pride of the Rockies!” 


wo PROSP EROUS EVENING PAPER 
in U -PHILADE ie in’ ITEM. Eight 
pases eve ay ‘day for ONE CENT. 


{ATALOGUES and circulars wrapped and 
) addressed free of charge. Particulars, 
Cycler Pub. Co., Stamford, Conn. 


DVERTISERS of Proprietary Medicines 
£& receive good results from NEW YORK 
WEEKLY. Send for sample copy oad ex 
amine advertisements. 


( REGON is prosperous. WEST SHORE, 
the great Pacific Coast illustrated week 
ly, reaches the largest number of people in 
that prosperous section. 
'VHE HOUSTON POST is the cheapest and 
most thorough medium by which adver 
tisers can get before the people of Eastern, 
Southern and Western Texas. 


Ww: ANTED TO PURCHASE.—A Dai ly News- 

paper in a growing town or cit Must 
be a bargal n for cash, Address * “PRESS. P 
P. O. Box 1592, Philadelphia, Pa. 


T PAYS—To asvertise in best medium. 

The FINDLAY JEFFERSONIAN is tne 
BEST in Northern Ohio. Daily and Weekly. 
Rates low. Specimen copies free. 


TYVHE LORD & THOMAS Religious News 
paper Combination is THE medium for ad 

vertisers to reach the best buyers of the West. 

Lowest rate by all advertising agencies 


160, 500 PEOPLE rea 


read the BEE HIVE 
and MICHIGAN MACCABEE every 

month! 9Send @ Trial Adv. and $1 to STE- 
VENS & KELNG, Publishers, Port Huron, Mich. 
‘WHE SENTINEL, Daily ‘and Wee! *kly, Knox 
ville, Tenn., covers thoroughly the thrifty 


growing section of the New South. Guaran- 
tees largest local circulation. Specimen free. 


OURNAL OF AGRICULTURE, weekly. 
e Guaranteed and sworn circulation 45,000 
weekly. 2c. per agate line. Send for sample 
copy. Journal of Agriculture, St. Louis, Mo. 


“M REATEST CIRCULATION IN ALABAMA 
W—The Birmingham AGE-HERALD. Aver- 
age every issue three months precedin Bas 
1, #0: Daily, 6,102; Sunday, 8,517; and 
ly, 17,983. 


HE GLEANER—Daily and Weekly—Hen 
derson, Ky.; pop., 12,000, Daily circula- 
tion, 700; Weeki \ 3.500; exclusively amon; 
farmers of ae my Union, Webster anc 
opkins counties. 


HAT old, reliable, and in every respect 

first-class new spaper— THE SACRAMEN- 
TO RECORD UNION.” —Geo., P. Rowell! & Co 
Admittedly the most important medium in 
California, outside of San Francisco 


HE UNION, Wellsville, O.—Shrewdest, 

most successful patent medicine manu- 
facturers of the world use it. Ask Hood, 
Ayer. Warner, Bucklen, ete., how it pays. 
Special low rate inducement this year 


ICHITA, KAN.—“PRINCESS OF THE 
PLAINS” and THE EAGLE, printed ona 
a perfecting ror. from stereotyped plates. 
Greatest of all Kansas dailies. Reaches 150 
Southwestern Kansas points every day 
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HE CYCLER AND TOURIST, .& per agate 
line. The Cycler Pub. Pub. Co. , Stamford, Ct. 


EPUBLIC-JOURNAL, Littleton, N. H.— 
-” —. (3,720) of any local 
aper i and larger than any two in 
Seon ~~" or Coos counties. Row- 

& Co's List of Preferred Newspapers. 

Wrekey JIMPLICUTE, Jefferson, Texas 
(now the great iron center of the 
Southwest), established in 1865. Circulation 
covering all East and North Texas. Speci- 

men copy sent advertisers on application. 


F YOU WANT TO BE POSTED on North- 


ern Colorado, and Boulder Soamey in par- 
ticular, subscribe for the B9OU LDER COUNTY 
RALD. Daily, $7.00; Weekly, 2. 00. Best 


advertising m ium in ‘Northern Colorado, 


VHE Darace? ichione ke a only vee, 
ing paper in ic! nm having the Asso- 
ciated“ Preas service. Independent, clean 
and newsy; a distinctively family daily, 
taken into more homes than any other paper 
in Michigan. 
MP\HE LEAVENWORTH EVENING STAND.- 
ARD yesterday declared its semi-annual 
Sorens ot 5 per cent.—Leavenworth Times, 
E STANDARD is the only daily paper 
in , that earned 10 per cent. on its capi- 
tal stock for 1890, 


EWS — Daily and and Weekly ~ Established, 

was SUN—Daily and Weekly—estab- 
lished, 1877; SS tae 1889. Griffin, Ga, 
Circulation of two a pee with rates of 
one. Covers field com etely. Now is time 
to make contracts. 


bg Se SALE. —Republican Weekly owe 
per, near New York. Complete outfit— 
resses, cutters, etc. Cost, $1,700. Price, 
1,500— cash or security; remainder aa 
notes. Spendid chance. Address ‘ 
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RTLAND, OREGON, in proportion to 
size, does the heaviest business of ow 
city on earth. Population 60,000. Whol 
trade for 1889, $118,000,000. THE OREGONIAN, 
like the lawyer’ 's argument about the snow, 
covers the entire re ground.” round,” 


E WILL BE PLEASED to receive the 

address of every reader of “ Ink,”— 
mailing to them, free, our illustrated circu- 
lar, with testimoni of an article that all 
smokers hail with delight. Respectfully, 
W. M. HEWITT, Peachton, Ohio. 


we ad in and subscribe for THE 
NEW YORK ADVERTISER AND COM- 
MERCIAL REPORTER, giving the most ex- 
tensive and correct tabular quotations of 
Goods, Cue ee etc.; published. 
Address M. GHES, Ed. and Pub., 
Spruce 8t., N. « igs 


UDGING from the patro' of Texas ad- 

vertisers, THE HOUSTON POST is the 
most t popular Daily in Southern Texas. 
publis: more “want” ads. than all Texas 
dailies combined, and is the recognized State 
medium for “wants.” Circulation consid- 
ered, rates are very low. 


ye mt PITTSBURGH PRESS has furnished 
P. Rowell & Co. with a detailed 
statement of circulation covering every issue 
for 1889. Total, 1 —— copies, or an actual 
daily average of 34,347 conten rinted and 
SOL LEADS THEM ALL. early rates, 
only SIX CENTS A LINE, each insertion, 


Prien the teac ‘PAPERS HELP SALES. 
i 


oo 
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With the leading families of the country 
ve the teachers. These all read the POP- 
ULAR EDUCATOR, of Boston. nap + oe 
at home and abroad as the leading 
tional organ of America. Hecelved gold 
medal at 8 Exposition. 


HE BALTIMORE MO! MORNING HERALD 
sold, Suring the 14 y 


copies; Sund Herald? 25 2,00 an snd Week! 
Herald, ‘i, The RING} G HERAL 

e only newspaper in Baltiraore 
that is willing to “ ny ne = 
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Teh enterprise of THE KANSAS CITY 

TIMES never lags. They are now running 
a fast newspaper train, called “The Times 

Flyer,” over the Union Pacific, covering 39 

points in Kansas, reaching the most distant 
at 8.45 a.m. SunpDay Times, over 32,000! 


by — ON QUICK. Regular edition of Web- 

8 Dictionary, containing over 1,60 

Renee, “and 5 meqetes subscription to NEW 

KLY, for $3. er it to your 

ps Ai, for $4. This is mpecesie led. Send 

for photo-electro. STREET & SMITH, Pub 
lishers, 25 to 31 Rose St. , N.Y. 


, - SMALLEY, v writing in The Century 

e Magazine, of the North Pacific Coast, 

says: “ Thereis no parallel case in the U nited 
States o) a single rich and prosperous news 

per having an absolute monopoly of so 

large a field vA circulation—about 1,000 

uare miles;” referring to THE PORTLAND 

OREGONIAN. 


a s SMITH, Publishers of the New 
York Weekly, write under date of Jan. 

24, 1890, as follows: “ Publishers of PRintrRs’ 
Ink—We have had a little two-line advertise 
ment (fifty cents’ worth) venue in your 
paper for a few weeks, and we find it a very 
good investment. The inclosed letter is only 
one of a large number we have received.” 


VHE ARGONAUT is the only High-Class 
Political and Literary Weekly published 
on the Pacific Coast. It goes into all the well- 
to-do Families of the Pacific Coast. It has a 
larger circulation than any pn on the Pa- 
cific Coast except three San Francisco dailies. 
Thousands of single stamped copies of it pass 
through the post-office every week, remailed 
by subscribers. 


x ASTER PRINTER, capable of conduct- 

ing and extending an already large gen 

= Job Business, has a rare opportunity of. 

fered in connection with one of the oldest 

ublishing companies in the central States, 

nm @ prosperous, growing, manufacturing 

city. Aman who can commend c apital pre- 

ferred, Address “SIXTY-EIGHT,” care of 
Printers’ Ink, 10 Spruce Sy ‘ioe York. 


RTLAND, MAINE, EVENING EXPRESS. 

—Wide awake, enterprising, progres- 
sive. Largest dai circulation in Maine. 
Lowest rates, considering circulation. Will 
furnish detailed statement of circulation, 
showing each day’s issue. Read by all 
classes. Advertisers can reach more buyers 
in Portland and vicinity, through the EX- 
PRESS, than by any oO her mec jum men- 
tioned in Rowell’s “ Preferred List.” 


PPVHE STORY OF THE YEAR, as told in 

cold figures by the DENVER REPUBLI- 
CAN’S total circulation for 1889, is 4,955,072, or 
an actual daily average of 13,520 copies each 
issue. Pe fourth quarter of the year (Oct., 
Nov. and Dec.) averaged 14,319 copies daily, 
and 21,500 Sunday, and 6,500 weekly. The 

wth in circulation and business of the 

PU ae is in keeping with the growth 
and rity of Colorado, which has been 
not. a ort of the marvellous. 


TTAWA, ILLINOIS. POPULATION 15- 
000; increase in one year, 2,500. Midst 
of fertile farming district. 3,000 people em- 
loyed in manufacturing industries in and 
mmediately i territory. Leading 
paper, THE JOUR _— li years old. Daicy, 
UNDAY and WEEKL As an advertising 
medium superior to r other English speak- 
ing papers in the city combined, as shown Wy 
an actual test made by C. M. — Jan. 1 
1890. LESTER A. ROSE, Pub 


eS $17.74 we will <siot aone- 
inch otrertiosmnent, one month, a a 
good list of Virginia mowepenere, consisting 

3 Dailies and’ Weeklies. Price for three 
Sani twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders cj for- 
warded to the pi popere daily as 


list of the: be sent on application. 
Proof of advertisement can be submitted be- 
fore Tad if desired. Address GEO, 


P. ROWELL & CO., 10 Spruce St., New York, 
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HE MOLINE EVENING DISPATCH, Mo- 

line, Ill. Known circulation, 1,656. In 
every respect the sending Golly per of Rock 
Island oy, and the best advertising me- 
dium in the Eleventh Congressional District 
of Lilinois. McGLYNN & GROOM, Pubs, 


\ 7 EST VIRGINIA.—For $17.44 we will in- 
sert a one-inch advertisement, one 
month, in a listof West Virginia newspapers, 
consisting of 4 Dailies and 8 Weeklies, Price 
for three months twice the price for one 
month. Five per cent. discount when check 
in full payment accompanies order. Orders 
are forwarded tothe rT daily as received. 
A list of the papers will be sent on application, 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 
P. ROWELL & CO., 10 Spruce St., New York. 


J ISCONSIN.—For $39.13 we will insert a 
one-inch advertisement, one month, in 
an excellent list of Wisconsin newspapers, 
consisting of 9 Dailies and 21 Weeklies. Price 
for three months twice the price for one 
month. Five per cent. discount when check 
in full payment accompanies order. Orders 
are forwarded to the papers daily as received. 
A list of the papers w fi e sent on application. 
Proof of advertisement can be submitted be 
fore sending out, if desired. Address GEO. 
P. ROWELL & CO., 19 Spruce St., New York. 


7 EW BRUNSWICK.—For $9.70 we will in 
4 sert a one-inch advertisement, one 
month, in a list of New Brunswick news 
apers, consisting of 2 Dailies and 4 Week- 
ies. Price for three months twice the price 
for one month. Five per cent. discount when 
check in full payment accompanies order. 
Orders are forwarded to the papers daily as 
received. A list of the papers will be sent on 
application. Proof of advertisement can be 
submitted before sending out, if desired. Ad 
dress GEO. P. ROWELL & CO., 10 Spruce St., 
New York. 


7 OVA SCOTIA.—For $7.50 we will insert a 
one-inch advertisement, one month, in 

a list of Nova Scotia newspapers, consisting 
of 1 Daily and 4 Weeklies. Price for three 
months twice the price of one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address 0, 
P. ROWELL & CO., 10 Spruce St., New York. 


( NTARIO.—For $69.54 we will insert a one- 

inch advertisement, one month, in an 
excellent list of Ontario newspapers, consist 
ing of 13 Dailies and 35 Weeklies. Price for 
three months twice the price for one month. 
Five per cent. discount when check in full 


payment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be 
fore sending out, if desired. Address GEO. 
P. ROWELL & CO., 10 Spruce St., New York. 


UEBEC.—For $5.11 we will insert a one- 
inch advertisement, one month, in a 
small list of Quebec newspapers, consisting 
of 1 Tri-Weekly and 4 Weeklies. Price for 
three months twice the price for one month. 
Five per cent. discount when check in full 
payment accompanies order. Ordersare for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GRO. 
P. ROWELL & CO., 10 Spruce St., New York. 


Lui EYES are now turned upon Texas— 
4% their cotton crop alone amounts to $60,- 
00,000 this season. “An Empire in itself.” 
To cover it, an advertiser should use the 
five papers compose the Texas Associated 
Press, viz.: The Fort Worth Gazette, Son An- 
tonio Express, Houston Post, Austin States- 
man and Waco Day (successor to Examiner). 
This combination is a winner, and comprises 
the only morning paper at five of the most 
important trade centers, and each with a 
handsome Sunday edition and an excellent 
weekly. 
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QAxs ONE: “A POUND OF FACTS IS 
WORTH A TON OF TALK.” THE MEM 
HIS AVALANCHE, Old, Long Established 

and Valuable, now in its 35th year and better 

than ever. Beautifully printed on a world 
famous Hoe perfecting machine. It is fully 
abreast of the times. THE WEEKLY AVA 

LANCHE has now the greatest circulation of 

any weekly paperin Tennessee. The average 

for every issue of 1889 was 31,308 copies. 

Present circulation 37,000, THE DAILY AVA- 

LANCHE 7,600 and THE SUNDAY AVA- 

LANCHE 9,548. 


HE PHILADELPHIA ITEM is one of the 
four dailies in the United States credited 
by the American Newspaper Directory for 
1589, Geo. P. Rowell & Co., Publishers, with 
an average daily circulation exceeding 150,000 
copies each issue. For the twelve months 
ending December 31, 1889, the actual average 
issues of each edition of Tue ITEM were as 
follows: Daily, 164,944; Sunday, 151,728; and 
Weekly, 32,440. An advertiser who inserted 
four lines one time in Tae Datry IrTem, at a 
cost of $1, reports having received 237 an- 
swers from it. This is the kind of advertis 
ing that PAYS! THe Irem comes nearer 
being a medium of universal circulation 
than any newspaper in Philadelphia. 
MEDIUM of tremendous power—THE 
PORTLAND OREGONIAN, command- 
ing and creating in its influence. Given the 
“Pure Gold” or bull’s eye mark by Geo. P. 
Rowell & Co. An advertisement in THE 
OREGONIAN, Daily, Sunday and Weekly, 
reaches more readers than an advertisement 
in all the other dailies in Oregon and Wash 
ington combined. It is move largely read in 
proportion to the number of Sepeen pesused 
than any newspaper on the globe. Monopo 
lizing the Western Union wires between San 
Francisco and Portland at a cost of $100,000 a 
year for that one item, gives it power and 
wrestige. Delivered by carrier in Tacoma, 
sattle and Walla Walla on day of publica- 
tion. 


MyVO REACH 33,500 DRUGGISTS.— Martin's 
Druggists’ Directory for 1889 contains a 
list of 38,325 wholesale and retail druggists. 
For the purpose of inducing subscriptions, a 
sample copy of Priyxters’ Ink of the issue of 
March 5, 12, 19 or 26, will be sent to every In- 
vidual or firm in this list. To one-fourth, 
March 5; to one-fourth, March 12; to one 
fourth, March 19, and to the remainder 
March 26. any of these druggists and 
apothecaries spend considerable money in 
advertising patent medicines and other spe 
cialties of their own manufacture. An ad 
vertisement setting forth the merits of a 
first class newspaper as an advertising medi- 
um, and appearing in these special issues of 
Printers’ Ink, should and probably would 
attract favorable notice from those into 
whose hands the paper comes. Orders for 
advertising in Printers’ INK are solicited. 


NO REACH 4,00 SHOE AND LEATHER 

MEN.—The Shoe and Leather Reporter 
Annual, for 1890, contains a list of the tan 
ners, boot and shoe manufacturers, dealers 
in boots and shoes, leather and findings, hides, 
skins and wool, and shoe machinery in the 
United States and Canada, carefully esti 
mated at 39,780 names. For the purpose of 
inducing subscriptions, a sample copy of 
Printers’ Ink, of the issue of April 2, 9, 16, 
28, or 30, will be sent to every individual or 
firm named in this list. To one-fifth, April 2; 
to one-fifth, April 9; to one-fifth, April 16; 
to one-fifth, April 2, and to the remainder 
April 30. The fact that many of these bust- 
ness men are believers in advertising as a 
means of increasing the sales of the goods 
that they deal in, is attested by the columns 
of the daily and weekly press, and by the 
large amount of advertising carried by their 
various trade papers. An advertisement set- 
ting forth the merits of a first-class news- 
paper as an advertising medium, and ap- 
vearing in these special issues of PRINTERS’ 
NK, should and probably would attract fa- 
vorable notice from those into whose hands 
the paper comes. Orders for advertising in 
Privters’ Ink are solicited. 
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A JOURN Ai FOR ADVERTISERS. 





GEO. P. ROWELL & CO., Pvus.icners. 
Office: No. ro Spruce St., New York. 


Issued every Wednesday. Subscription 
Price: Two Dollars a year in advance; 
single copies, Five Cents. No back numbers. 

ADVERTISEMENTS, agate measure, 25 cents 
a line; $50 a page; one-half page, $25 ; one- 
fourth page, $12.50. First or Last Page, $100. 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Spec ial 
Notices, two lines or more, charged at 25 
cents a line, Advertisements must be handed 
in one week before the day of publication. 


uv 





NEW YORK, MARCH «, ‘igo. 

TuE Ohio State Journal, of Colum- 
bus, O., has discontinued its New 
York office, and will hereafter cultivate 
closer relations with those agencies 
recognized by the simerican Newspa- 
per Publishers’ Association. 





THE Detroit Journal discloses a 
trade secret when it shows in its ad- 
vertisement in the Newspaper Record 
how the Wayback Hustler or any other 
sheet of similar influence can claim 
the largest circulation in America, and 
yet not depart into the devious way of 
falsehood. Theadvertisement referred 
to is headed: ‘‘ The Detroit /ourna/ 
has the largest circulation on earth,” 
while in smaller type appears this ex- 
pianatory note: ‘* This really means 
that the Detroit /ourna/ circulates 
more papers on this earth than on any 
of the other planets, but it is so worded 
as to be capable of another interpreta- 
tion.” 





Does it pay to make absurd and ex- 
travagant statements about the efficacy 
of advertising? Newspapers do well 
to educate the public up to the value 
of printers’ ink, but when they go so 
far as to make random assertions about 
advertising being the only road to com- 
mercial success, they simply make the 
whole system seem ridiculous. Very 
few of the millionaires whose names 
suggest themselves in connection with 
great wealth have ever advertised ; yet 
there ave men who have made fortunes 
through advertising, and there is no 
objection to quoting their testimony or 
making any other reasonable argument 
that will serve to emphasize the central 
fact. 


THE following interesting advertise- 
ment recently appeared in the columns 
of a New York daily : 


4 THE PARTY who took my 30-pound 

cleck and on the next day borrowed my 

trousers will kindly call at my office, r2 Bridge 

street, New York City, I will present him 

with the key to the clock and $10 to put in the 
pocket of the trousers ; no questions asked, 
F. W. ANGEL, 





IN this issue of PRINTERS’ INK will 
be found a discussion of the question 
of foreign advertising by Geo. N. 
Lamphere, the editor and publisher of 
the Moorhead (Minn.) News. In 
journalistic conventions and elsewhere 
newspaper men are fond of berating the 
foreign advertiser and the advertising 
agent. Mr. Lamphere gives four rea- 
sons why foreign advertising should be 
accepted at lower than regular rates : 
1. Foreign advertising comes without 
the expense of drumming up. 2. It 
is generally electrotyped, and thus 
saves wear on type. 3. Space is al- 
ways worth ‘ess to the foreign than to 
the local advertiser. 4. Where a paper 
has a surplus of space, it is expedient 
to accept advertisements to fill up at a 
reasonable discount from regular rates. 
Other publishers may not openly coin- 
cide with Mr. Moorhead’s ideas, but 
in practice many of them do not differ 
very widely. 


On another page will be found an 
article from the National Journalist, 
headed: ‘‘ What Does Advertising 
Space Cost?” The writer shows that 
the average circulation of country 
weeklies is 500 copies, and that the 
cost of advertising space to the pub- 
lisher of the paper is about nine dol- 
lars an inch a year. Now, it is well 
known that a very large number of 
such papers would not reject an offer 
of $25 for inserting a ful! column elec- 
trotyped advertisement a whole year. 
Some would accept it for less, and be 
quite willing to allow an agent’s com- 
mission on the order, and possibly take 
pay for the whole in wood type. It 
would appear, therefore, that adver- 
tising space is often sold without much 
regard to the cost thereof. The ad- 
vertiser is not at all interested in the 
cost to the publisher. What the ad- 
vertiser wishes to learn is : 

** How much is it worth to me?” 

** How much must I pay for it ?” 

He must buy it for less than its value, 
otherwise he realizes no profit on the 
transaction. 
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ELBERT S. CARMAN has sold the 
Rural New Yorker to Lawson Valen- 
tine and E. H. Libby, who are the 
principal owners of the American Gar- 
den. It is proposed to bring these two 
papers under one business manage- 
ment, although entirely separate in 
every other respect. Mr. Carman re- 
tains his position as editor-in-chief. 


THE humorous publication, 7ime— 
formerly Zid Bits—which has had 
more or less precarious existence of six 
years, was merged with A/unsey's 
Weekly with the issue of February 25. 
Munsey's Weekly claims to have been 
circulating 26,000 copies a week, and 
asserts that the combined circulation 
will be close to 50,000. 


THE Toronto (Can.) Dai/y Mail re- 
cently introduced a unique method of 
getting its own advertisements read, 
and at the same time obtaining a con- 
sensus of opinion on what style of 
newspaper advertising pays best. Ar- 
rangements were made with six differ- 
ent business houses, by which each 
took a certain amount of space for one 
week, and the advertisements of each 
were written and displayed in as wide- 
ly varying styles as possible. The ad- 
vertisements were changed daily, and 
in each day's paper a blank coupon 
was printed, entitling the bearer to a 
vote in favor of one of the six styles. 
It was specifically announced that the 
test of each advertisement was to be its 
effectiveness as a promoter of trade; 
literary merit and artistic display were 
secondary questions. A large number 
of votes were received, the winner 
being a real-estate firm, which made 
its advertisements conspicuous by the 
smallness of the type used in their con- 
struction. 


In view of the vexed question of the 
difference supposed to exist between a 
special and a general agent, the follow- 
ing communication from such a prom- 
inent paper as the St. Louis Republic 
becomes of interest : 


Geo. P, Rowell & Co.: 

The Eastern office of the Refudlic has 
been removed from the 7rzéune building to 
room 146 7imes as and will be in 
charge of Mr. Wallace Brooke. It may 
be added in this cae that it will be in 
the literal and fullest sense of the word a 
“branch” of the home office. Mr. Brooke is 
simply and only one of the regular business 
staff of the Repud/ic, his connection differing 
in no respect from that of any of the em- 
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ployes of the St, Louis counting-room of the 
paper. The New York office is merely a 
branch business office for the convenience of 
advertisers, just as we maintain branch offices 
for similar purposes at several different points 
in the city of St. Louis. 

Mr. Brooke's whole time and exclusive at- 
tention will be given to tne business of the 
Repudlic, and he is in no sense an adve Ttising 
agent, either ‘general’ or * special.’ He 
has no commission interest of any sort in the 
business passing through his hands, and it is 
a matter of indifference to the publisher of the 
Republic whether an advertiser forwards 
business direct through the home office or 
through the New York office. A branch office 
in New York has come to be one of the neces- 
sary expenses of a metropolitan newspaper, 
and is maintained wholly for the convenience 
of its advertising patrons. This is the sole 
purpose of the Aepudiic’s office, and the ac- 
complishment of that purpose will cover the 
whole line of Mr. Brooke’s duties. 

I will only add that he is not expected to in- 
terfere with the existing methods of handling 
advertising. It will be his duty, therefore, 
to assist the general agents in their work, 
and not to intrude between them and their 
patrons for the purpose of securing orders 
direct. He will be at hand at all times to fur- 
nish any desired information as to circulation, 
rates, etc., and it is hoped will prove a helpf: ai 
aid to both advertisers and agents in placing 
business. 

Cuas. W. Kwarr, 
Publisher of the Xepudiic. 

A communication from the Chicago 
News of similar purport, recently pub- 
lished in these columns, goes to indi- 
cate a growing tendency among the 
larger papers. It is hard to see how 
some of the special advertising agents, 
who do a general advertising business, 
differ from the regular agencies. There 
is nothing uncertain in the stand taken 
by Mr. Knapp. He proposes to have 
the Republic's New York office man- 
aged on the same principles as though 
it were a branch of the home office in 
St. Louis. Further than this, Mr. 
Knapp recognizes that it is to his in- 
terest not to interfere with existing 
methods of handling advertisements. 
The New York representative will be 
on hand to assist the general agent, 
and not to interfere withhim. In each 
of these propositions the progressive 
publisher will find food for thought. 

—_——— 

THAT was rather a remarkable state- 
ment made by James W., Scott to the 
Wisconsin editors, to the effect that if 
the receipts and expenditures of all the 
papers in America were added up in 
separate columns the result would be a 
big shortage. It is to be presumed 

*that the publisher of the Chicago /er- 
ald knows what he is talking about, 
and if so it indicates that journalism is 
an extraordinarily attractive field of 
labor. 
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Miscellanies, 





THE EDITOR'S ADVISERS. 
They're thick as leaves neath autumn’s « 


glow, 
Or beams of old Sol’s taper, 
The men who know or think they know 
The way to run a paper. 
Ogdensburgh (N. Y.) News. 


An inspector of customs—a fashion 
writer.—Surlington Free Press, 


She sang: ‘‘ Take Back the Heart 
that Thou Gavest’’ very sweetly and effect- 
ively, but he said he was a newspaper man 
and never took anything back.—PAiladelphia 
Times. 


Great Editor (severely)—There was 
no poner > news in the paper to-day. 

Local Man—But, sir, baseball isn’t played 
in the winter, and i’ve ‘exhausted all the new 
club rumors, new association fakes, and re- 
ports of possible changes of one sort and an- 
other. Phere isn’t a scrap more I can get 
hold of. 

“Then print the old scraps over again, 
You don’t suppose I want to lose all my sub- 
scribers, do you ?”—New York Weekly. 


‘Good morning, Mrs. Murphy; 
have you ——’ 
“Stop right where you are, Mrs. Burns! 
I am onto you wid a smile. You never lived 
near enough to the ‘arth to spring the likes of 
that on me. I don't use soap in the morning, 
Mrs. Burns; nor do I save me wages or 
wear the three-dollar shoe; or eat A. B. 
or take a hundred doses ‘for a dollar ; at: 
when the likes of you tries to guy me so early 
in the morning, you had better drink ‘ cookoo’ 
?, 


for your supper !'’—Puck. 


Mrs. Masterman—Now you have 
come in, Mr. M., perhaps you will not find it 
too much trouble to read the newspaper to 


e. 

Mr. Masterman (who has been detained late 
at the office)\—Ahem! Ves, my dear. Le’mes- 
se, oh, yes, Shipping Disaster! the bark 
Horsa was in tow of the tug Hercules, when 
the hawser parted, and the Horsa began to 
drift up channel. Captain Wilson of the 
Horsa was struck by the hawser, when the 
Horsa— 

Mrs. Masterman—Thank you, Mr. M., that 
is quite sufficient, thank you, and since you 
cannot even read straight, the best thing you 
can do ts to go to bed.—London Fun. 


Contributor—I want to see the edi- 
tor. 

Editor—Go to Hades. 

Contributor—Ah! ‘tis as I feared, The 
editor is there.—Chic. 


Customer—How much time do you 
give me ?—— 

Tailor—None, sir ; I never give any credit. 

* How’s that ?’ 

** Until recently I was editor of a religious 
weekly.’'—Clothier and Furnisher, 


** It’s as hot as an oven in here,” re- 
marked the city editor as he threw off his coat 
to go to work. 

* Well, it ought to be,”’ remarked the fancy 
reporter ; ‘* this is where we make our daily 
bread.” 


—New York News. 


“*I am devoted to phrenology, and 
I love the study and pursuit of literature, and 
am puzzled as to which I should make my life 
work,”’ said the student. 

“My dear boy,” returned the professor, 

‘why don’t you toss a cent and decide the 
matter that way? Heads, phrenology ; tales, 
letters. —Harper’ $s Basar. 


**See that house over there?” said 
one a fa man to another. 
‘Ve 


ses Bileoe, the novelist, built that. 
“It’s a fine building.’ 
““He paid for it with the proceeds of on 
story. 
‘Oh! it’s pretty high for a one-story 
Pte» —Merchant Traveler. 


Tenderfoot (visiting Oklahoma)— 

Is this what you call a town? 

Editor—Certainly. We've got a hotel, 
saloon, a faro bank, a real estate office, a 
newspaper and a doxology shop. What more 
do you want to make a town? 

Tenderfoot—Where are they ? 

Editor—Right here in this tent. Where's 
your eyes? Come from P hilade Iphia, didn’t 
you? You want to wake up.”’—Zown Topics. 


‘Subscribers coming in at the rate 
of twenty a day,’’ wrote the editor of a coun- 
try weekly; and the rival journal explained 
that they were coming in to order their paper 
discontinued,— 7exas Si/tings. 


**T see that you advertise your feath- 
ers cheap ?’ 

a ON 

“ T'll take enough to make two pillows.”’ 

“ Four dollars,’ 

“ Why, that’ 's the old price !” 


‘1 know it. 

* But you advertise——” 

‘Feathers, marked down? Oh, yes, we 
oni all feathers ‘down.’ —( hicago Ledger. 


The N. Y. Observer — Inspector 
Byrnes. 
The Utah Standard—F ourteen Wives. 
The Saloon Journa/—The Barrel Organ, 
The Open Court—The Boarding-House 
Parlor Variety.—Puck. 


An exchange says that an editor 
once applied at the door of Hades for ad- 
mission, 

** Well,” replied his sable majesty, “ we let 
one of your profession in here many years 
ago, and he kept up a continual row with his 
former delinquent subscribers, and as we have 
more of that class of persons than any other, 
we have passed a law prohibiting the admis- 
sion of editors.” —Sofpris (Col.) Signal. 


“ 


‘* Newspaper men have a right to be 


proud,”’ 
“Well, yes. Handling a pastepot is apt to 
make ’em a little stuck up.” —Florida Times- 
'nion, 


We had many cordial invitations to 
accompany the editors to Chicago, but we 
just could not go.—Prison Mirror. 


Young Skitter—Do you consider that 
the inclosure of a stamped and addressed en- 
velope with a manuscript insures its return by 
the editor to whom you submit it ? 

Old Skitter (sadly)—It always has with me. 
—Smith, Gray & Co's Monthly. 
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The newspaper of the future will not can- 
vass for advertisements, 

Why so? 

Because the boot will be on the other leg, 
Advertisers will canv iss for the newspapers, 
Some publishers devote more zeal to the se- 
curing of advertisements than to the making 

of their paper. The first thought of a pub- 
lisher seems to be, “*How much advertising 
can I secure ?”’ rather than ** How can I make 
a good paper and gain many readers?” Ad- 
vertising, in its relation to the paper, is an 
effect, not a first cause; the substance at- 
tracted and not the magnet. The first thing 
should be to get a circulation, and then the 
advertiser will go to the publisher, and the 
publisher need not rua after the advertiser. 

It is forcing advertising—lke as in forcing 
plants—that produces many unsatisfactory re- 
sults. One-third of the advertisers die from 
the process, Special agents are employed by 
each paper, and undue pressure brought to 
bear to induce advertisers to go in mediums 
thatare not likely to pay them. Thus, if ten 
publications each secure twenty advertisers 
who become dissatisfied with results and stop 
advertising, 200 advertisers are driven out of 
the field. Now, if the publishers’ zeal could 
have been relaxed, and these same advertisers 
directed to the mediumsthat would have paid 
them, all would have had their share, and the 
advertisers continue to spend money. It is 
this work of sifting and directing that is the 
duty of a good agent. He is judge, whereas 
the publisher cannot be more than an advo- 
cate, The agent is often ‘a friend in dis- 
gl *? to the publisher when he keeps an ad- 
ve’ ser outofapaper. He is also a pilot to 
the advertiser, who, at the best, has difficulty 
in steering his bark safely through the 
troubled seas.—Herdert Booth King & Bro, 

> 


THE COUNTRY NEWSPAPER. 


It is the habit of a good many people and 
of some over-smart city newspapers to speak 
slightingly of the country newspaper. There 
is a large stock of old jokes constantly going 
the rounds tending to ridicule and belittle the 
weekly periodical which is the mouthpiece 
and organ of the county seats and smaller 
cities and villages. The usual drift of such 
humor is to show the supposed poverty, 
greenness and lack of ability and dignity of 
the country editor. Of course there are coun- 
try newspapers and country newspapers, and 
ountry editors and country editors, Some 
are good, some bad and some indifferent. 
They differ as much as city newspapers and 
ity editors. But our observation teaches us 
that the country newspapers and the country 
‘ d tors will av erage up well with all the other 
isiness institutions and business men of 
heir respective localties. A thriving country 
ality will always be represented by a neat, 
idy, bright and able country newspaper. A 
hiftless locality will often be represented by 
shiftless paper, but in most cases the paper 
s far ahead al its surroundings.— Minneapolis 
rtbune-Star. 


oo ——___— 


THE Author’ s Aid Co., Orwell, Ohio, 








rmed for the purpose of selling their MSS. 
publishers, They state they do not ask 

edit, and propose to shortly form a stock 
npany for the purpose of publishing a lit- 
ury journal.—Commercial Union. 










Notes. 





EpiTors who steal from the editorial 
columns of other papers presume upon the 
insignificance of their own publication to shield 
them from detection. If a thought be wor- 
thy reprinting in its entirety, it should be 
credited to the publication in which it first 
appeared, However, it is of but little use to 
call attention to this form of piracy, for an 
intellect willing to masquerade editorially in 
the literary ments of other minds is of too 
low an order to be benefited by homelies upon 
the iniquity of theft.—West Shore. 





A correspondent calls our attention 
to an advertisement, the nature of which, he 
surmises, *‘ must have been overlooked,’’ and 
says: ** While the discipline of the Methodist 
Episcopal Church is opposed to, and her min- 
isters preach against, parlor and other kind of 
dancing, it does look a little inconsistent for a 
Methodist paper to have an advertisement in 
it showing people where to purchase jig, waltz, 
polka and reel music,’”’ The point 1s well 
taken; but how are we to serve those minis- 
ters whose children are le arning to play jig, 
waltz, polka and reel music and want to know 
where to find the best of that sort of thing ?— 

Northern Christian Advocate 





THE man who in his country experi- 
ence, rather than spend money on himself, 
wears a small pica coat with a minion pair of 
trousers, and a vest that doesn't justify with 
either, because he would buy a new font of 
type to improve the appearance of his paper, 
has the right kind of material in him for city 
wear. There is enough copper alloy, or some 
other enduring substance, in his manufacture 
to make him stand the wear and tear and hard 
work of city competition without destroying 
the face of his perseverance, and to prevent 
his getting “raised” by his success in his own 
estimation in the heat of the rivalry with his 
competitors.—/ames HW’. Scott. 


In nearly all regulated lines of in- 
dustry at present the advertising man is one 
of the most important adjuncts of a business. 
And on the other hand, the advertising de- 
partment of a first-class mrp is not what 
it used to be, but is instead fast becoming an 
interesting feature of all enterprising journals. 
Formerly the prevailing idea among the un- 
initiated was that the talented, the best, most 
versatile and most ingenious writers and art- 
ists were all employed in the news depart- 
ment. How nearly correct this idea may ~ e 
been need not be stated, but that such is not 
the case now may be seen by a perusal of the 
“ads.” of any flourishing paper. The com- 
petitions between the merchants and between 
the papers’ agents have become so great that 
the great wholesale and retail houses of the 
large cities employ talented men at big salaries 
to attend to their advertising alone, and the 
mer who want the best positions in the count- 
ing-rooms of newspapers must combine fine 
business qualifications with the talent that wins 
success in the editorial chair.— Venow/ine’ 
News. 
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the new Monthly Maga- 
pa for Parents, Teach 
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A GREAT CHANCE FOR 


HUSTLING NEWSPAPER MEN ! 


Do You Wish to Publish an Illustrated Weekly ? 


THE PICTORIAL WEEKLIES enables every city and town in the United States to 
have its own local illustrated weekly, handsomely printed and filled with matter artistic and 
literary, by the best metropolitan talent. THE PICTORIAL WEEKLIES prepare in 
New York each week a 16-page paper. One side of the sheet, 8 pages, is filled with the 
highest-class artistic and literary matter, mostly humorous in character. The other side, 8 
pages, is left blank. THE PICTORIAL WEEKLIES, in addition, print a 4-page cover. 

hese sheets thus printed are shipped each week to local publishers in the various cities 
of the United States. ‘The local publisher prepares in advance eight pages of local matter, 
consisting of Editorial, Political, Society, Athletic, Dramatic and other news. This matter 
is printed on the side of the sheet left blank by THE PICTORIAL WEEKLIES. The 
sheets are then folded, the 4-page cover put on, and the complete publication, consisting 
of high-class artistic and literary matter and local news, is ready for delivery. 

The first page contains the engraved head of the local paper, the date line and an 
original cartoon. 

lhis arrangement enables the local publisher to produce a paper such as it would be 
absolutely impossible to make outside of New York City. It also enables him to sell at a 
price which makes competition by other local publishers an impossibility, 

We want good, earnest men to establish these weeklies 1n the territory not already occu- 
pied. It does not require a great deal of capital, and if conducted properly, these journals 
become profitable and powerful in their respective localities. If you are responsible and in 
earnest, send for further particulars to 


THE PICTORIAL WEEKLIES COMPANY, 
28 West 23d St., New York. 


J. A. MITCHELL, Pres. JAMES 8S. METCALFE, Sec. 
ANDREW MILLER, Treas, B. BR, DAVENPORT, Manager. 


The Housekeeper. 


A JOURNAL OF DOMESTIC ECONOMY. 


« —_——<: 











Published SEMI-MONTHLY, at MINNEAPOLIS, Minn. 





CIRCULATION, 120,000! 


Large Quantity. Good Quality. Advertising Space Limited. 


—- 





THE HOUSEKEEPER is published on the 1st and 15th of each month. 
It circulates among the mothers and daughters of the country. Advertisements in 
Tue Housekeeper adapted to this class of readers bring quick returns, 


ADVERTISING RATES: 


Ordinary Advertising, per agate line, each insertion........ .... $0 75 
Reading Notices, per line, each insertion ................602+eeeeeee 1 50 
SCALE OF DISCOUNTS. 

12 consecutive insertions....... OOP CURE. FR AR. nc cotcctscbistvase 5 per cent 
8 ” >: a or re = *. Bee. oie ic sme hb bedwtnn’ o> = 


- » < ate? “* | 3,000 sivas Sedona euneneaees 20 “* ” 


24 


(22 Either one of the above scales of discounts may be taken, but under no circum 
stances can they be combined on the same order. 

Copy for advertisement should be in not less than one month before date of publication 
We do not guarantee positions. 
Advertisements received through any responsible advertising agency. 
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The Original Co-operative Lists—Established in 1864. 








HE CHICAGO NEWSPAPER 
sa UNION LISTSz===: 
of 1,300 Home or Local Papers afford 
a the surest and most effective 
Xp, way to reach the intelli- 
a gent communities in the 
ONG ‘&. Central and Northwest- 
eT ee oT 
sidaehean Ver: 2. rn States. hey cover 
% s- “\, the best portions of 
A the West, from Ohio 
et to Dakota, and are 
“oe thoroughly read 
WD, by the people 
:., who have the 
money to buy 
~*. the necessi- 
ties and lux- 
3.77, uries of 


4, life. 
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years, with satis- ° 
faction, have been 
Dr. R. V. Pierce, 
Hostetter Co., Chas. 

A. Vogeler Co., 
J. N. Harris & Co., 





Ely Bros.,C. I. Hood &“  “Seggege 
Co. E. T. Hazeltine, 4) 
Radway Co., Dr. Harter. ~ we 


Address either Chicago or New York Office 


:. . ~ 
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The hiladelphia Item, 


Admittedly the Most Prosperous Evening 
prewmgapet in the U. S. 


ANOTHER GREAT QUADRUPLE PRESS, 


** THE ITEM,” owing to its immense increase in circulation, is compelled to spend One 
Hundred Thousand Dollars more for Machinery, 


R. HOE & CO., Grand, Sheriff, Broome and Columbia Streets 
PRINTING PRESS, MACHINE AND SAW Office, 504 Grand Street, New York. 
MANUFACTURERS, London, Boston, Chicago. 


New York, Feb. 20, 1890. 
Messrs. Fitegerald & Séns, ‘‘ The Philadelphia Item : 

Gentle men—We thank you for your letter A ll the order for the new * Quad- 
ruple’’ Press for your paper, ‘and congratulate you upon your continued prosperity. It would 
seem that THE } TEM, with its 200,000 to 250,000 circulation daily, is fast becoming a public 
institution. 

We will, as suggested, push on with the work as rapidly as possible, so that you may have 
the use of the press at the earliest possible moment. 





Yours very truly, R. HOE & CO. 
Circulation of THE ITEM for the week ending Feb. 22: 

MONDAY, FEB. 1{7, 175,060 
TUESDAY, FEB. (8, - - ° . ° {86,800 
WEDNESDAY, FEB. 19, - ° - 209,880 
THURSDAY, FEB. 20, : ° - - 265,320 
FRIDAY, FEB. 21, - - * - " 201,800 
SATURDAY, FEB. 22, “s . . - 170,700 
TOTAL, ad - as * * 1,209,560 


Daily Average, - - 201,593 


Total of all issues (Daily) for the year 1889, - = 51,297,590 


Daily average for the year, - = . 164,944 
Total Sunday Circulation for 1889, - - - 7,889,902 
Sunday average for 1889, - - ° - 151,728 
Total Weekly Circulation for 1889, - : - 1,686,894 
Weekly average, . - - - 32,440 


THE ITEM will run their three GREAT LIGHTNING HOE 
PRESSES by electricity furnished by the Edison Company, each press having 
a separate motor. More wholesale rapid delivery wagons, in addition to the 
twenty-three already in use, are now being constructed, and altogether they 
will spend $100,000 this year in increasing their facilities for printing and 
distributing their paper, which are now acknowledged to be equal, if not 
superior, to any daily journal on either hemisphere. 





FOREIGN ADVERTISING DEPARTMENT, 


Ss. C. BECKWITH, 


MANACER, 
48 Tribune Building, New York. 
509 The Rookery, Chicago. 
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a TO ADVERTISE? 





VV BEN TO ADVERTISE ? 





VYVHERE TO ADVERTISE? 





Are questions that most business men want to solve. We 
cannot answer them all for you. Just one we will. That is, 
Where to Advertise? If you wish to reach a well-to-do 
class of suburban homes, no other medium will give you 
more for your money than 


OUK COUNTKY HOME. 


We have a paid-in-advance subscription list of more than 
100,000. We prove our circulation by affidavits or by post- 
age receipts. We will- accept your business either direct or 
through any responsible advertising agency, subject to proof 
. Of above circulation, or make no charge. Need we say more. 


ADVERTISING RATES. 


ORDINARY ADVERTISEMENTS, - - - 60 Cents per agate line. 
DISCOUNTS. 
Re NOI, 5 ig bcc tadenes<cvessseee ease go e+ ad vebeencseee. erenoecne 5 per cent. 
BD BI. oo. osc soeeccs ee acichash eke paitegack <onc Ue ee Ue 
Fe nes esd bcdssecsececcesssecs ee ee | Se 15 per cent. 


OUR COUNTRY HOME is published monthly, and is 
devoted to agriculture and the home. Advertising forms close 
ten days before date of issue. 


OUR COUNTRY HOME PUBLISHING 60, 


88 Fulton St., New York. 
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The Sporting News, 


ST. LOUIS, MO. 


The Most Widely Read Sporting Paper 
in the World. 


SWORN CIRCULATION OVER 50,000 COPIES EACH ISSUE. 


' STATEMENT OF CIRCULATION. 
The Sporting News pete 


Is read all over the world, and $i “Loun, tin. vd, Rk 
has a Sworn Circulation of : 





The circulation of THE SPORTING NEWS, 


& 6 | St. Louis, Mo., for the past thirteen weeks has 
5 2 . Q e been as follows: 
= 








October 19 52,500 
, : ¥ ¢ 52,250 
s e Official O o 1¢ fol- : 

ssa Noveriber - 52,600 
THE INTER-STATE LEAGUE. . ag 
THE SOUTHERN LEAGUE. Te 52.850 
THE TEXAS LEAGUE. . - 52.600 
THE WESTERN LEAGUE. 2 . 52.800 
THE MICHIGAN STATE LEAGUE. * a : "100 

THE ILLINOIS-INDIANA LEAGUE. _ ; 53, 
THE ST. LOUIS FOOT BALL LEAGUE. " - 53,000 
THE PROFESSIONAL ATHLETIC AS’N nnn i , —— 
It is recognized by all Organiza- ny ae oe 53.700 
tions, all Players and the entire ; es 
Base Ball loving public as the Best onphedeemerbyons 687,300 
Base Ball and General Sporting Weekly everage 52,869 
Paper published. It has the Lar- I hereby certify the above to be the true and 
gest Corps of Special Correspond correct statement of the circulation of THE 
ents of any paper published in get ‘ 
America. SPORTING NEWS for the past thirteen weeks. 

— Cc. C. SPINK, Business Manager. 





STATE OF MISSOURI, | ,. 


City oF St. Lovss, \ 


On this 20th day of January, A. D. 1892, before me personally appeared C. ( Spink, 
to me known to be the person described in and who executed the foregoing instrument in 
writing, and acknowledged that he executed the same as his free act and deed, In witness 
whereof, 1 have set hereunto my hand and notarial seal, the day and year above written, 

(Seat.] CARL UNGAR, Notary Public, 
City of St. Louis, State of Missouri. 
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Going Up 


On APRIL ist NEXT, the ADVERTISING RATE of 


The Sunday School Times 
Will be Advanced 


From $1.00 per line to § 4,25 per line, subject to the-same 
usual discounts for time or space or amount. 

This advance of 25 per cent. is forced on us because of 
almost 50 per cent, advance of circulation. The $1.00 rate was 
made for 100,000 weekly circulation. The circulation now is 
over (46, 000 weekly copies to paid yearly subscribers 
—and still "increasing. 


rm Notice 


Orders received before April tst next, for one year or less, 
will be accepted at the present low $1.00 rate. 

Running contracts now in force, but which will expire 
during 1890, will be continued at present rate until April rst, 
1891, if the order for continuance is received by us before 
April ist next. 


One The Sunday School Times 
Price PHILADELPHIA 
Advertising The Selan Seeorver 
i The National Ba 
Without Duplication we Christian Standard 
Of Circulation yterian Journal 
AS atten ee 
JOURNALS WEEKLIES The Christian Instructor 
Every Week The Christian Statesman 
Over 260,000 Copies whe — a 
Religious Press mm beg oe 
Association The Eplevepal Methodist 
Phila The Presbyterian Observer. 


THE RELIGIOUS PRESS ASSOCIATION, 


1001 Chestnut Street. (Mutual Life Building), 
PHILADELPHIA, PA. 








erent ete 











450 PRINTERS’ INK. 


To ReEacH 33,500 Druccists. 


Martin’s Druggists’ Directory for 1889 contains a list of 33,525 wholesale 
and retail druggists. 


For the purpose of inducing subscriptions, a sample copy of PRINTERS’ 
INK of the issue of March 5, 12, 19 or 26, will be sent to every individual or 
firm in this list. To one-fourth, March 5 ; to one-fourth, March 12; to one- 
fourth, March 19, and to the remainder March 26. 


Many of these druggists and apothecaries spend considerable money in 
advertising patent medicines and other specialties of their own manufacture. 





To Reach 40,000 Shoe and 
Leather Men. 


The Shoe and Leather Reporter Annual, for 1890, contains a list of the 
tanners, boot and shoe manufacturers, dealers in boots and shoes, leather and 
findings, hides, skins and wool, and shoe machinery in the United States and 
Canada, carefully estimated at 39,780 names. 





For the purpose of inducing subscriptions, a sample copy of PRINTERS’ 
INK, of the issue of April 2, 9, 16, 23, or 30, will be sent to every individual 
or firm named in this list. To one-fifth, April 2; to one-fifth, April 9 ; to one- 
fifth, April 16; to one-fifth, April 23 ; and to the remainder April 30. 


The fact that many of these business men are believers in advertising as a 
means of increasing the sales of the goods that they deal in, is attested by the 
columns of the daily and weekly press, and by the large amount of advertising 
carried by their various trade papers. 


An advertisement setting forth the merits of a first-class newspaper as an 
advertising medium, and appearing in these special issues of PRINTERS’ INK, 
should and probably would attract favorable notice from those into whose 
hands the paper comes. 


Orders for advertising in PRINTERS’ INK are solicited. 


The advertising rates are as follows : Advertisements (agate measure), 25 
cents a line; $50 a page; one-half page, $25 ; one-fourth page, $12.50. First 
or last page, $100. Second page, next to the last page, or page first following 
reading matter, $75. 

Every edition of Printers’ INK issued in 1890 has exceeded twenty 
thousand copies. 

A full-page advertisement will be inserted in all the special issues from 
March 12th to April 30th, inclusive, for $400, or a two-line special notice will 
be inserted in all the issues (8 in number) for $4. More space pro-rata. The 
cost of addressing a postal card to all of these Druggists and Shoe & Leather 
men would be more than $700. 

Copy for advertisements to appear in any issue must reach the office of 
PRINTERS’ INK one week before the day of publication. 


GEO. P. ROWELL & CO., Publishers, 
to Spruce St., New York. 
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Druggists Make Money 


Selling the most Meritorious and Fast Sell- 


ing Remedy now before the public. 


Once 


introduced, its sales constantly increase. 
Read what Atlanta, Ga., Druggists say 
about DR. KING’S ROYAL GERMETUER: 


THe Lamar Drvue Co. say: “Your sales 
have increased so rapidly that we stock it 
more largely, and would be glad to make a 
——— if you care to entertain it, look: 

ng to a purchase of a ‘round lot.’ Where we 
have sold it we have invariably gotten re- 
peated orders for it 

THE HALTIWANGER-TAYLOR Drue Co. say: 
“The sale of your goods has increased fifty to 
one hundred’ per cent. each month, which of | 
itself is a prima facie evidence of the popu 
larity which your goods are having. Cer 
tainly, unless there was some virtue in your | 
preparation, such a demand could not be 
created and last as it does ” 

Asa G. CANDLER & Co. say: “We are 

leased to note a largely increased demand 
or your ‘King’s Royal Germetuer’ within 
the past thirty days. We will be obliged if 
you will quote us lowest prices on largest 
quantity.’ 

Grecory’s PHARMACY says: “Dr. King’s 
Royal Germetuer is selling right along, and 
Ihave nothing but praise of the good effects 
produced by the use of it. It is the best 
seller of any patent medicine I have in the 
store. If kept at its present standard you 
will not only make money but confer a bless- 
ing on suffering humanity.’ 

Cuas. O. TYNER says: “ Your remedy seems 
to give entire satisfaction. I began by selling 
a few bottles a month; am now selling 
about one hundred and fifty dollars’ worth 
per month. The demand is constantly in 
creasing.” 

Hutcuison & Bro. say: “The demand is 
constantly increasing, and so far as we can 
learn from our customers the medicine gives 
entire satisfaction. The popular run which 
it is having gives evidence that Royal Germe- 
tuer is indeed a valuable medicine.” | 

OWEN & _—— Druggists, Richmond, Va 

: “We have sold about two hundred | 


Say 
bottles of King’s Royal Germetuer in the last 


month, with a constantly increasing de 
mand. It is giving entire opftetactine, and 
we expect a large trade in i 

J. STOVALL SMITH says: ‘oon cupentenes 
is that the medicine is a great success. 
sales are constantly increasin, ane we a. 
of a great many cases cu Ny i t. We take 
pleasure in recommending the same.” 


LiLty, ROGERS & Co., Druggists, Baltimore, 
Md., say: “ We have found it a good seller.” 


D. 8S. Gotpsuitrn & Co. say: “ Royal Ger- 
metuer selis well and gives good satisfaction 
to all who have urchased of me, and the de- 
mand is increasing.’ 


BENJAMIN & CRONHEMM say: “Your medi 
cine is having continued increased sales with 
us.” 


Suarp Bros. say: “Our sales for King’s 
Royal Germetuer have been steadily on the 
increase. So far we have found it a first-class 
seller, and our customers are well pleased.” 


C. D.Jones says: “I have sold King’s Roy 
al Germetuer for several months, and found 
that same parties have bought it from me at 
different times and spoken very favorably of 
the medicine. My sales have been greater 
lately than previously.” 


KIMBALL House Drue SToRE say 
al Germatuer is in great demand, ‘thevetene 
we are obliged to keep it in stoc k, and we 
tind no troubte in its giving general satisfac 
tion.” 


M. B. Avery & Co. say: “ We are selling 
five times as much of your Royal Germetuer 
as of any other patent medicine on the mar 
ket, and it gives universal satisfaction. The 
demand is constantly increasing.” 

Hayes Bros. say: “The demand for Ger- 
metuer has constantly increased, and so far 
as we are able to learn, the people who have 


“ Roy- 


| given ita trialare very much pleased with 
| the results.” 


Peacock & LEGGE say: “Royal Germe- 
tuer sells readily to our customers. So far as 
we are able to learn it gives satisfaction 
The increasing demand and sales testify that 
it isa valuable remedy.’ 


W. M. Curtis says: “The demand has in- 
creased steadily until I sell as much of it, or 


|more than any_other proprietary medicine 


that Ihandle. I have never sold a medicine 

that seems t> give more universal satisfac 
tion, and most pesos potnames one bottle 
continue to purchase i 


Srorxey, Greeory & =f say: “ We havea 


very large demand for your goods, which 
seem to give entire satisfaction.” 


DR. KING’S ROYAL GERMETUER 





CURES 


RHEUMATISM, NEURALGIA, PARALYSIS, DYSPEPSIA, INDIGESTION, 
PALPITATION, LIVER, BLADDER and KIDNEY TROUBLES, CHILLS 
and FEVERS, CATARRH, ASTHMA, BRONCHITIS, ALL BLOOD and SKIN 
DISORDERS, FEMALE TROUBLES, Etc. 


IT BUILDS UP FROM THE FIRST DOSE. 
2" Send for Terms and Particulars to the 


ATLANTIC GERMETUER COMPANY, Atlanta, Ga. 
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W.D..WILSON 
PRINTING INK Go. 


LIMITED. 


New York City. 


Orrice: 140 Wittiam Str. 
4 


Makes the best quality of Ink which ts pro- 
duced by any manufacturer tn the world. 
Employs few traveling salesmen. 
Seeks the cash-paying trade. 


| BaF Send for Price List! 


Makes best quality of JOB INKS. 
Makes COLORED INKS of every grade. 


WDWILSON 


INK. 

















PRINTINGINK Co. 


NEW YORK. 








Orrice: 140 Wiiutam Sr. 





PRINTERS’ INK. 


Overa Millionk—== 
—SjEach Issue! 


ALLEN’s LISTS. 


Should the circulation of the regular issues run below 
One Million, at any time, I will make a discount, to each 
advertiser, in exact proportion. 


Affidavit of Circulation of all issues furnished cach Advertiser monthly 


Any other reasonable proof and information will gladly be fur- 
nished at any time. 























The Periodicals of Allen’s Lists circulate mainly in the 
homes of the better classes of the masses in the Country dis- 


tricts and Villages. Including the borrowing demand, it is be- 
lieved that over 1,250,000 homes are reached each month, or 
one-fifth of all the Country and Village homes in the United States. 

Each month, the periodicals of Allen’s Lists reach 
FACT: g Over one million two hundred and fifty thousand 
families, who live mainly in the villages and country districts. 


FAG g Circulation each month 9yer-- 1,000,000 copies. 
= The borrowing demand, in 
country districts, for such first-class periodicals 


as constitute Allen’s Lists, is known to be enor- 
mous, and I have the best of evidence that 


each month it exceeds - - - = 250,000 copies. 
Total number of families reached each ) ein 


month,over - - - ~-  ${,250,000 
gp 95 Per cent. of the eimai of the periodicals of 
> Allen’s Lists is in the villages and country districts. 
g Lhe periodicals reach all parts of every State and 
; ry: 





Forms close the 18th “a each Month, sharp, prior to the date of the periodicais. 


E. C. ALLEN, "°° Allen’s Lists, | 
Maine. 


Augusta, 
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——weE TRY—— 
To Conduct the Business 


OF OUR 


Newspaper 
Advertising Bureau| 


| 
in such a manner that every publisher shall be | 
gladto receive our orders for advertising, at | 
the lowest price which he is willing to accept | 
from any one ; and at the same time be willing | 
to allow our patrons every concession which can | 
under any circumstances be permitted in the 

matter of choice position or editorial mention. | 
Geo. P. Rowe.t & Co., 10 Spruce St., N. ¥ 




















American 
Newspaper 
Directory 


== 1 889 = 








TWENTY-FIRST ANNUAL VOLUME. 





Fifteen Hundred and Thirty-Six Pages. 
PRICE, FIVE DOLLARS. 





This work is the source of information on 
Statistics of Newspapers in the United States 
and Canada. | 

Advertisers, Advertising Agents, Editors, | 
Politicians and the Departments of the Gov- 
ernment reiy upon its statements as the recog- 
nized authority. 

It gives a brief description of each place in | 
which newspapers are published, stating name 
of county, population of place, etc., etc, 

It give the names of all Newspapers and | 
other Periodicals, 

It gives the Politics, Religion, Class or 
Characteristics. 

It gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher's name, 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives the names of all papers in each 





County. and also shows the geographical sec- 
tion of tne State the County is located in. 

[t also contains many valuable tables and | 

classifications. 

Sent to any address on receipt of price, by | 

GEO. P. ROWELL & CO., Publishers, | 

(Newspaper Advertising Bureau), 

ro Spruce St., New York. | 


| WE HAVE JUST ISSUED 


A NEW EDITION OF OUR BOOK 
CALLED 


Newspapr====== 
=== Advertising. 


It has 232 ges, and among its contents 
may be named the following Lists and Cata- 
logues of Newpapers :— 

DAILY NEWSPAPERS IN NEW YORK 
CITY, with their Advertising Rates. 

DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 
all but the best. 

DAILY NEWSPAPERS IN CITIES 


| having more than 20,000 population, omitting 


all but the best. 

THE BEST LIST OF LOCAL NEWS- 
PAPERS, covering every town of over 5,000 
population and every important county seat. 

ONE NEWSPAPER IN ASTATE, [he 
best one foran advertiser to use if he will use 
but one. 

STATE COMBINATIONS OF DAILY 
and Weekly Newspapers, in which advertise- 
ments are inserted at half price. 

A SMALL LIST OF NEWSPAPERS 
in which to advertise every section of the 
country: being a choice selection made up 
with great care, guided by long experience. 

LARGEST CIRCULATIONS, A com- 

lete list of all American papers issuing regu- 
arly more than 25,000 copies. 

NINE BARGAINS IN ADVERTISING: 
(For Experimentors.) 

BARGAINS IN ADVERTISING in Daily 
Newspapers in many principal cities and towns, 
a List which offers peculiar inducements to 


| some advertisers. 


CLASS JOURNALS, an 
logue of the very best. 

6,652 VILLAGE 
NEWSPAPERS, in 
which advertisements gf 
are inserted for $46.85 
a line and appear in 
the whole lot — one- 
half of all the Ameri- 
can Weeklies. 
Book sent to any address for Thirty Cents. 
Address Geo. P. Rowe. & Co., New York. 


SEND THE CASH 
And Say What You----- 
*+*-* Want to Accomplish. 


A small expenditure in advertising in a judici- 









extensive cata- 


ny 





| ous selection of newspapers is often contem- 


plated by persons who have not a clear idea as 
to what publications should be taken orthe cost; 
they consequently find a difficulty in ing 
out the plan without having the cost aaiead the 
amount contemplated. Such persons do well 
to send the copy of the advertisement and a 
check for the amount of money to be used, to 


Avene ot the AMERICAN Newspaper | CP. Rowell & Co.’s Newspaper Advertis- 
PE nate aathany» A Soe Carriage Paid, to any | "€ Bureau, 10 Spruce St., New York, and 


who is a patron of Geo. P. Rowetr 


leave the selection of papers and the number 


‘o’s Advertising Bureau, to the amount of | of insertions in each to be determined by their 


Fifty Dollars. 








experience and judgment. In that way the 
advertiser gets the best service possible for the 
money he expends, and the work is promptly 
done—no time being lost in correspondence, 





PRINTERS’ INK. 


FOR THOSE 

Advertisers who 

have a credit 

well established as 

to make them safe 

customers, we se- 

cure the most im- 

portant advan- 

tages. We can de- 

vote our energies 

to securing for 

them what is 

wanted and what 

ought to be had; without constantly contem- 

plating a possible loss liable to sweep away, 

not only all commissions earned, but in addi- 

tion, leave us responsible for heavy obliga- 

tions to publishers, We seek the patronage 

of responsible advertisers who will pay when 

the work is done! and of experienced adver- 

tisers who will know when they are faithfully 

and intelligently served! Address, Geo. P. 

Rowe, & Co., Newspaper Advertising 
3ureau, 1 Spruce St., New York. 


so 


We make Estimates 
for those who express a desire and in- 
tention to place the advertising through 
us, and of whose good faith we have 
assurance, but there is no more expen- 
sive luxury for an advertiser to indulge 
in than to tie his agent’s hands by get- 
ting him to tell in advance exactly 
what he will do. 


Some publications are used econom- 
ically on contracts for a single issue ; 
in othezs insertion for a month may be 
had as cheaply as for a single week ; 
but in furnishing an estimate in ad- 
vance, if the agent attempts to go into 
details, his correspondence becomes 


voluminous and the advertiser con- 


fused, 


The advertiser who sends his adver- 
tisement with an order to procure the 
best service possible for ten thousand, 
one thousand or one hundred dollars 
will get more for his money than he 
would had he required to be told in 
advance exactly what service could be 
promised. 


GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 


10 Spruce St., N. Y. 
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The American Beweneper Directory for 1890 
will be published and ready for delivery on 
Monday, March 81. The subscription price is 
five doliars: which includes, in addition to 
the book, a paid subscription for one year for 
PRINTERS’ Ink, which is published weekly, 

and contains, in almost every issue, informa. 

tion needed to bring the Directory reports 
down to date. 


OFFICE OF JAMES PYLE & SONs, } 
New York, Feb. - 15, 1890. § 


Messrs. P. Row 
10 AY a 


Geo. 


City 


SPruce 
GENTLEMEN— 

Kindly 
American Newspaper Directory 


send us a copy of your 


for 
with bill 
as soon as published. 
We find it about as valuable as a deaf 
man does an ear-trumpet 
Yours very truly, 
Jas. PYLE 


I5g0 


& SONS. 


—————_-_- e- 


The American Newspaper Directory for 1890 
will be published and ready for delivery on 
Monday, March 3i. The subscription price is 
five dollars: which includes, in addition to 
the book, a paid subscription for one year for 
Printers’ Ink, which is published weekly 
and contains, in almost every issue, informa- 
tion needed to bring the Directory reports 
down to date. 


Geo. P. RoweLt & Co. have a 
more thoroughly perfected system and better 
facilities for conducting the necessary nego- 
tiations with newspapers and watching the 
fulfillment of advertising contracts than has 
ever been attempted by any other house in 
this line in this or any other country. At 
their advertising bureau, which was estab- 
lished in 1865, have originated most of the 
methods of conducting such a business, which 
have proved to be permanently successful.— 
Memphis ( Tenn.) Avalanche, Jan. 28, 1890. 

The man who buys advertising can 
buy that which is cheap and worthless, 
or that which is worth something and 
therefore costs something. There are 
still a few advertisers who prefer to ad- 
vertise wherever they can do so for the 
least money without regard to returns 
from the expenditure. But intelligent 
business men prefer to make their ad- 
vertising investments where they give 
promise of bringing in the best returns. 
If there are any people in these United 
States who are good judges of adver- 
tising, of what it is worth and where it 
is worth most, they can be found in 
the office of Geo. P. Rowell & Co. We 
know whereof we speak, for our re- 
lations with them have been long con- 
tinued and mutually satisfactory.— 
Norwich (Conn.) Bulletin, Jan. 28, 
1890. 
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114,000 wet. 


A 15 0 high-grade IMlustrated 
32 Pages and Cover. Weekly Maéazine- 









Its fifty-two issues last year contained over 1,000 illustrations, 25 per 
cent. more matter than Century, Harper, Scribner, or any other similar high 
class and popular periodical. Thirty-five complete serial stories, forty short 
stories, thirty practical sketches, forty-seven biographical sketches—all pro- 
fusely illustrated. Any average fifty-two issues weigh eight pounds. How 
can this be done? People are willing to pay for quality amd quantity. Its 
price is $4.00 per year, or 10 cents per single copy. 

Morat.—The 114,000 families that can afford to pay this price have 
means to buy the good things that are necessary for their pleasure and com- 
fort. [(3" "Vo snide or trashy goods advertised at any price. THE ARGOSY 
was started as a juvenile paper (7he Golden Argosy), but it has gradually out- 
grown that, until now, by actual tests, it has been found that 62 per cent. of 
its regular readers are over eighteen years of age. In other words, it reaches 
all ages and the best classes of the people who have money to spend. 

Its advertising rates are reasonable, viz.: 60 cents per agate line, with 
graded discounts according to the amount of the order. A judicious advertiser 
said the other day, ‘‘ I like THE ARGOSY, because it is of the class that are 
not used to put on pantry shelves, build fires or do up bundles.” 


HEARTY ENDORSEMENT FROM EXCELLENT AUTHORITY: 

N. C. Fowler, Jr., the advertising expert in charge of Pope Manufactur- 
ing Co., ‘‘ Columbia Bicycles,” Boston, wrote, January Ist, 1890, as follows: 
** Enclosed you will find contract for one-quarter page in THE ARGOSY. 
By careful tests I am fully assured that THE ARGOSY is one of the best 
general advertising mediums in existence.” 


>Yy? 7 7 

MUNSEY’S WEEKLY, 
A satirical journal, handsomely illustrated, published by the same firm, 
should not be overlooked. It is ‘‘the brightest and cleanest of all the clever 
weeklies,” having an average circulation last year of 26,147 copies, exclusive 
of 4,000,000 sample copies. It has recently purchased 7ime, the well-known 
humorous paper, with an average of 15,000 weekly circulation, and merged 
it with MUNSEY’S WEEKLY. The rates for advertising wi// mot be 
advanced and are 40 cents per agate line, with graded discounts according 
to the amount of the order. Combined circulation, 50,000 per week. 
(Br Special advertising designs furnished by our own artists for either paper. 


Orders received through any responsible Agency. 


FRANK A. MUNSEY & CO., Publishers, 
aly ~~ 8/ WARREN ST., N. Y. 











